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Lampiran 2. Hasil skala likert responden 
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Lampiran 3. Hasil Uji t 

 

 

Lampiran 4. Hasil Uji f 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) -.952 1.268  -.751 .453 

Kesadaran Pajak (X1) .417 .053 .349 7.931 .000 

Sosialisasi Perpajakan (X2) .609 .046 .581 13.197 .000 

a. Dependent Variable: Kepatuhan Perpajakan (Y) 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 6489.080 2 3244.540 524.460 .000b 

Residual 1843.557 298 6.186   

Total 8332.638 300    

a. Dependent Variable: Kepatuhan Perpajakan (Y) 

b. Predictors: (Constant), Sosialisasi Perpajakan (X2), Kesadaran Pajak (X1) 


