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Lampiran 1
Kuesioner Penelitian

Kepada Yth:
Saudara/i Responden

Di Tempat

Responden yang terhormat,

Dalam rangka penyusunan skripsi sebagai slah satu syarat untuk
memperoleh gelar Sarjana Manajemen, saya mahasiswa Fakultas Ekonomi dan
Bisnis Universitas Binaniaga sedang melakukan penelitian dengan judul : Pengaruh
Promosi dan Fitur Layanan Terhadap Kepuasan Pelanggan Pengguna Transportasi

Online Maxim.

Dengan segala kerendahan hati, saya mengharapkan kesediaan Anda untuk
mengisi kuesioner penelitian sesuai dengan pendapat pribadi. Objektivitas anda
akan diperlakukan sesuai dengan profesionalitas dan etika penelitian. Oleh karena

itu, kerahasiaan Anda akan terjaga.

Atas bantuan dan ketersediaan Anda meluangkan waktu, saya ucapkan

terimakasih.

Hormat Saya,

Desi Hasnawati

(NPM : $10219036)
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IDENTITAS RESPONDEN

1. Jenis kelamin :
a. Pria
b. Wanita
2. Usia anda saat ini :
a. 18-25tahun
b. 25-34 tahun
c. >35tahun
3. Status Pekerjaan :
b. Wiraswasta
c. Karyawan Swasta
d. Pegawai Negeri Sipil
e. Lainnya
4. Berapa kali telah menggunakan aplikasi Maxim
a) 1kali
b) 2 kali
c) Lebih dari 2 kali
5. Sudah berapa lama menggunakan aplikasi Maxim
a. <3bulan
b. 4-7 bulan
c. 8-12 bulan

d. > 12 bulan
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PETUNJUK PENGISIAN

1. Tidak ada jawaban benar atau salah

2. Mohon menjawab secara jujur untuk mewakili Anda pribadi.

3. Mohon menjawab semua pernyataan yang ada di kuesioner ini. Apabila ingin
mengutarakan pendapat, Anda dapat mengisi pada kolom alasan yang telah
disediakan.

4. Pilihan jawaban terdiri dari:

Sangat Setuju (SS) 5
Setuju (S) 4
Netral (N) 3
Tidak Setuju (TS) 2

Sangat Tidak Setuju (STS) 1
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No

Item Pernyataan

Jawaban

SS|s| N |TS| sTS

Periklanan (Advertising)

Saya tertarik menggunakan aplikasi
Maxim karena adanya media dan
publikasi yang menarik

Saya mengenal Maxim setelah melihat
spanduk Maxim di jalan raya

Saya Mengetahui Maxim melalui iklan
di Media Sosial

Penjualan Perorangan (Personal Selling)

Saya tertarik menggunakan aplikasi
Maxim karena promosi yang
dilakukan oleh Maxim kepada
penggunanya secara langsung

Saya tertarik menggunakan aplikasi
Maxim karena termotivasi oleh
informasi yang diberikan oleh sales
secara langsung

Promosi Penjualan (Sales Promotion)

Saya tertarik menggunakan aplikasi
Maxim karena pemberian diskon atau
potongan harga Bike dan Car yang
diberikan

Saya tertarik menggunakan aplikasi
Maxim karena promosi VVoucher food
yang diberikan

Hubungan Masyarakat (Public Relation)

Saya tertarik menggunakan aplikasi
maxim karena publisitas yang
dilakukan Maxim melalui Event, serta
kegiatan lain yang dilakukan Maxim

Saya tertarik menggunakan aplikasi
Maxim karena adanya kesan baik yang
diberitakan dari Media Sosial

Pemasaran Langsung (Direct
Marketing)




113

Saya mendapatkan informasi
mengenai Maxim melalui internet

Saya mendapatkan penawaran
langsung oleh Maxim melalui Sales
Promotion di beberapa mall

Pemberian Hadiah (Gift Giving)

Voucher potongan harga yang
diberikan Maxim sangat menarik

Undian berhadiah diadakan Maxim
selama sebulan menarik minat saya
menggunakan Maxim

Voucher pengguna baru aplikasi
Maxim membuat saya tertarik untuk
mengunduh aplikasi Maxim

Kelengkapan Fitur

Fitur layanan yang disediakan lengkap
dan menambah kenyamanan
pelanggan

Maxim menyediakan keberagaman
fitur sesuai harapan saya

Maxim telah menyediakan
pembayaran secara non tunai

Kebutuhan Fitur

Saya merasa Maxim Memiliki akses
fitur layanan yang mudah digunakan

Saya dapat melakukan pembayaran
secara non tunai pada aplikasi Maxim

Ketertarikan Fitur

Saya tertarik menggunakan aplikasi
Maxim karena banyak Fitur layanan
yang disediakan seperti, pembelian
pulsa dan peket internet, pembayar
tagihan listrik dan lainnya.

Saya tertarik menggunakan aplikasi
Maxim karena terus menyempurnakan
layanan untuk menambah kenyamanan
pelanggan

Kemudahan Penggunaan

Pencarian titik maps (lokasi) pada
aplikasi Maxim mudah dicari dan
lengkap
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Saya merasa aplikasi Maxim mudah
digunakan dan dimengerti

Susunan Fitur aplikasi Maxim mudah
dipahami

Kesesuaian harapan

Saya merasa proses penggunaan
aplikasi Maxim sangat mudah
dilakukan

Saya merasa puas menggunakan
aplikasi Maxim karena efektif
dilakukan dengan membayar secara
non tunai

Banyak voucher potongan harga yang
diberikan oleh Maxim

Minat Berkunjung Kembali

Saya akan menggunakan kembali
aplikasi Maxim karena banyak diskon
yang diberikan

Saya akan menggunakan kembali
aplikasi Maxim karena fitur aplikasi
yang lengkap dan mudah dimengerti

Saya akan menggunakan Kembali
aplikasi Maxim karena memudahkan
pelanggan dalam berbagai macam
pelayanan yang disediakan

Kesediaan Merekomendasikan

Saya dengan senang hati
merekomendasikan menggunakan
aplikasi Maxim kepada rekan-rekan
saya

Saya mengatakan kepada rekan-rekan
saya agar menggunakan aplikasi
Maxim karena dengan harga yang
terjangkau Maxim menyediakan Fitur
layanan yang lengkap dan mudah
dimengerti

Saya merekomendasikan aplikasi
Maxim karena banyak promosi
potongan harga yang diberikan
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Lampiran 2
Tabulasi Jawaban Responden

A. Variabel Promosi (X1)

X1

54
49

58
53
47

65
59
56
42

40

53
49

56
44
48

56
50
61

43

68
70
45

70
61

51

49

45

53
51

P1|P2|P3|P4 |P5|P6|P7|P8|P9|P10|P11 | P12 | P13 | P14 | Total
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42

40

57
59
54
49

45

58
49

56
56
63
56
39
58
59
46

51

67

52
48

51

70
34
30
55
33
42

35

40

51

37

45

45

39
41
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39
39
47

47

47

49

41

39
39
39
39
44
42

38
44
43

44
44
39
45

41

42

42

40

41

40

70
45

40

40

41

40

40

41

40

42
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43

42

45

38
43

37

41

43

43

43

38
41

47

36
42

40

47

41

43

45

39
41

41

36
41

39
40

37
40

39
38
34
36
36
36
34
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36
36
42

38
42

40

37

39
34
39
39
35
37
38
40

40

36
37

41

34
34
43

38
37
39
38
37
39
40

36
43

33
37

34
44
39
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33
39
34
40

38
39
42

46

42

40

37
37
39
40

44
39
42

37

40

41

40

36
31

36
39
45

38
40

36
39
32

41

36
36
37
35
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41

40

40

38
43

32

39
36
37

34

39
37
43

41

37
38
41

33
40

38
43

40

39
34

42

36
32
43

35

43

40

35

37

38
39
38
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40

41

36
37
38
38
34
41

39
38
40

40

38
37
41

35
39
39
35

61

64
62

68
61

60
50
54
54
53
42

41

33
40

37

45

35
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37
45

40

34
41

39
45

37

42

43

37
41

43

40

37
41

37

40

43

40

44
37

41

37
39
39
46

43

40

39
40

37

38
45

44
38
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40

39
40

35
41

38
41

42

36
45

43

40

57
59
59
56
60
67

65

48

43

41

41

43

40

41

38
38
38
34
41

39
38
40

40

38
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37
41

35
39
39
35

61

64
62

68
61

40

53
49

56
44
48

56
50
61

43

35

41

40

40

38
43

32
39
36
37

34
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B. Variabel Fitur Layanan (X2)

X2

35
37

41

38
40

50
48

46

30
31

43

39
43

32

35
39
38
42

32

49

40

39
49

50
36
30
33
40

37
30
34
33
39
36
35

27
40

33
40

40

44

FL10 | Total

FL9

FL8

FL7

FL6

FL5

FL4

FL3

FL2

FL1
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40

30
44
35
37

41

45

16
25
20
49

33
16
18
18
25
43

23
33
20
22
22
20
25
30
24
20
20
20
25
25
31

31

31

31

28
26
29
30
29
29
29
26
22
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24
28
28
28
29
30
50
35
27

27

26
26
33
25
29
32
28
26
25
26
28
27
25
27

24
27

29
29
28
26
28
33
30
28
28
29
29
28
29
27

23
27
26
23
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23
26
24
24
23
25
24
24
23
25
22
22
26
28
29
27
21

29
31

22
26
26
26
29
22
22
27
29
27

28
26
27
23
23
21

26
25
26
23
27

24
29
26
28
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23
26
20
20
24
22
24
25
26
24
23
21

25
27

25
23
23
25
25
29
26
26
24
25
27
25
25
21

26
25
20
28
26
21

19
28
23
23
23
24
24
24
26
27
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24
26
24
21

22
22
22
22
23
26
21

24
26
24
26
27
24
28
23
22
23
21

28
25
25
24
27
26
23
28
24
24
29
28
29
22
25
26
24
24
24
25
27

25
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25
28
25
45

46

44
45

50
44
38
39
42

34
25
26
24
25
22
25
26
27

25
22
22
24
23
26
28
25
25
24
27
28
27
26
24
25
25
23
27

26
25
26
26
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25
24
24
21

23
24
25
22
26
26
25
24
24
23
24
22
24
27
26
22
26
27
26
24
38
47

37
36
42

40

45

38
24
25
25
27

22
22
27
29
28
29
22
25
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26
24
24
24
25
27

25
25
28
25
45

46

44
45

50
31

43

39
43

32
35

39
38
42

32
28
23
23
23
24
24
24
26
27
24
26
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C. Variabel Kepuasan Pelanggan (Y)

Total
Y

33
44
38
38
29
45

44
42

27

30
40

34
42

28
29
36
35
37
35
41

45

34
45

43

32

29
28
38
36
27

29
34
33
33
32

31

41

35
36

KPL1 | KPL2 | KPL3 | KPL4 | KPL5 | KPL6 | KPL7 | KPL8 | KPL9
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36
37
36
26
45

36
27

31

45

19
20
21

44
25
19
16
29
25
39
28
31

24
24
24
32
30
26
23
25
25
25
26
27

25
25
25
25
20
25
28
25
23
28
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28
19
22
22
22
22
24
23
22
45

35

19
19
27

21

30
21

22
23
25
21

21

19
22
22
24
23
24
21

19
23
22
22
26
22
27

25
24
26
19
27

26
25




138

20
20
22
20
23
24
23
18
19
20
18
18
19
22
18
23
22
23
27
22
17
21

20
16

21

17
24
23
25
22
22
24
20
24
18
20
22
19
18
20
20
21

25
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20
18
20
19
25
19
21

20
20
22
21

21

23
25
20
24
23
25
25
20
22
23
25
21

26
18

21

20
23
21

25
22
21

20
24
22
21

23
22
25
22
18
22
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22
24
25
20
22
24
22
21

20
23
25
26
20
21

21

21

24
22
23
23
22
19
25
21

20
21

24
22
27
24
24
23
25
27

20
24
28
26
23
28
24
27
24
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23
25
24
19
26
26
25
26
24
25
40

37

40

40

39
42

34
34
36
33
24
24
22
22
31

28
19
22
26
22
24
23
25
28
24
24
24
25
28
28
28
25
23
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21

23
30
23
28
25
24
25
24
25
25
25
25
29
25
23
25
27
27
22
25
23
23
22
24
23
27
27
25
25
25
25
38
36
37

34
37

41

36
35

22
24
23
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26
25
24
25
23
28
24
27

24
23
25
24
19
26
26
25
26
24
25
40

37
40

40

39
30
40

34
42

28
29
36
35

37

35

22
18
22
22
24
25
20
22
24
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22

21




A.

Variabel Promosi (X1)

Lampiran 3

Hasil Uji Validitas

145

Correlations

P1 P2 P3 P4 P5 P6 P7 P8 P9 P10 | P11 | P12 | P13 | P14 To;al
P1 | Pearson 1| ,685"| ,444"| 527"| ,365"| ,375"| ,567"| ,385"| ,552"| ,498"| ,318| ,455"| ,567"| ,385"| ,620"
Correlation i ) ) ) ) )
Sig. (2- ,000| ,014| ,003| ,048| ,041| ,001| ,036| ,002| ,005| ,086| ,012| ,001| ,036| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
P2 | Pearson ,685" 1|,685"| ,729"| ,559"| ,684"| ,738"| ,804"| ,679"| ,728"| ,677"| ,532"| ,738"| ,804" | ,905"
Correlation . . . . . . . . . . . . . .
Sig. (2- ,000 ,000| ,000| ,001| ,000| ,000| ,000| ,000| ,000| ,000| ,002| ,000| ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
P3 | Pearson 444" | 685" 1| ,692"| ,540| ,441"| ,567"| ,678"| ,723"| ,387"| ,699"| ,541"| 567" | ,678"| ,772"
Correlation . . . . . . . . . . .
Sig. (2- ,014| ,000 ,000| ,002| ,015| ,001| ,000| ,000| ,035| ,000| ,002| ,001| ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
P4 | Pearson ,527"| ,729"| ,692" 1| ,493"| ,533"| ,708"| ,711"| ,551"| ,461"| ,502"| ,544"| ,708"| ,711"| ,791"
Correlation . . . . . . . . . . . . .
Sig. (2- ,003| ,000| ,000 ,006| ,002| ,000| ,000| ,002| ,010| ,005| ,002| ,000| ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
P5 | Pearson ,365"| ,559"| ,540"| ,493" 1| ,497"| ,333|,735"| ,602"| ,393"| ,682"| ,407"| ,333]| ,735"| ,704"
Correlation * *
Sig. (2- ,048| ,001| ,002| ,006 ,005| ,073| ,000| ,000| ,032| ,000| ,026| ,073| ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
P6 | Pearson ,375"| ,684"| ,441"| ,533"| 497" 1| ,584"| ,725"| ,557"| ,469"| ,584"| ,450"| ,584"| ,725"| ,751"
Correlation . . . . . . . . . . .
Sig. (2- ,041| ,000| ,015| ,002| ,005 ,001| ,000| ,001| ,009| ,001| ,013| ,001| ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
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P7 | Pearson ,567"| ,738"| ,567"| ,708"| ,333| ,584" 1|,634"| ,665"| ,725"| ,598"| ,582"| 1,00| ,634"| ,830"
Correlation ) ) ) ) ) ) ) 0" ) )
Sig. (2- ,001| ,000| ,001| ,000| ,073| ,001 ,000( ,000| ,000| ,000| ,001| ,000| ,000| ,000
tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

P8 |[Pearson ,385"| ,804"| ,678"| ,711"| ,735"| ,725"| ,634" 1|,674"| ,580"| ,785"| ,523"| ,634"| 1,00 | ,906"
Correlation ) ) ) ) ) ) ) ) 0" )
Sig. (2- ,036| ,000| ,000( ,000| ,000| ,000| ,000 ,000| ,001| ,000| ,003| ,000| ,000| ,000
tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

P9 [ Pearson ,552"| ,679"| ,723"| ,551"| ,602"| ,557"| ,665"| ,674" 1| ,515"| ,612"| ,601"| ,665"| ,674"| ,808"
Correlation . . . . . . . . . . . . . .
Sig. (2- ,002| ,000| ,000| ,002| ,000| ,001| ,000| ,000 ,004( ,000| ,000| ,000| ,000| ,000
tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

P1 [ Pearson ,498"| ,728"| ,387"| ,461"| ,393"| ,469"| ,725"| ,580"| ,515" 1| ,606"| ,571"| ,725"| ,580"| ,740"

0 |Correlation ) ' ) ) ) ) ) ) ) ) )
Sig. (2- ,005( ,000( ,035| ,010| ,032| ,009| ,000| ,001| ,004 ,000( ,001| ,000| ,001| ,000
tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

P1 [Pearson ,318| ,677"| ,699"| ,502" | ,682"| ,584"| ,598"| ,785"| ,612"| ,606" 1| ,561"| ,598"| ,785"| ,825"

1 | correlation . . . . . . . . . . . . .
Sig. (2- ,086| ,000| ,000| ,005| ,000| ,001| ,000| ,000| ,000| ,000 ,001| ,000| ,000| ,000
tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

P1 | Pearson 455" 632" | ,541"| ,544"| ,407"| ,450"| ,582"| ,5623"| ,601"| ,571"| ,561" 1| ,582"| ,523"| ,696"

2 | Correlation ' ' ' ) ) i i i ) ) )
Sig. (2- ,012| ,002| ,002| ,002| ,026| ,013| ,001| ,003| ,000| ,001| ,001 ,001| ,003| ,000
tailed)

N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

P1 | Pearson ,567"| ,738"| ,567| ,708"| ,333| ,584"| 1,00| ,634"| ,665"| ,725"| ,598" | ,582" 1|,634"| ,830"

3 | Correlation : ’ 0 ’

Sig. (2- ,001| ,000| ,001| ,000| ,073| ,001| ,000| ,000| ,000| ,000| ,000| ,001 ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30

P1 | Pearson ,385"| ,804"| ,678"| ,711"| ,735"| ,725"| ,634"| 1,00| ,674"| ,580"| ,785"| ,523"| ,634" 1,906

4 | Correlation i i ) ) ! 0" ' ) i i
Sig. (2- ,036| ,000| ,000( ,000| ,000| ,000| ,000| ,000( ,000| ,001| ,000| ,003| ,000 ,000
tailed)
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N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Tot | Pearson ,620"| ,905"| ,772"| ,791"| ,704"| ,751"| ,830" | ,906" | ,808"| ,740"| ,825"| ,696" | ,830" | ,906" 1
al_ | correlation . . . . . . . . . . . . .
P Sig. (2- ,000| ,000| ,000| ,000| ,000| ,000| ,000| ,000{( ,000| ,000| ,000| ,000| ,000
tailed)
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).
*_Correlation is significant at the 0.05 level (2-tailed).
B. Variabel Fitur Layanan (X2)
Correlations
FL1 FL2 FL3 FL4 FL5 FL6 FL7 FL8 FL9 FL10 | Total FL
FL1 |Pearson 1| ,861"| ,861"| ,671"| ,423" ,8427| ,819™| ,853™| ,739"| ,794" ,909"
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,020 ,000 ,000| ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
FL2 |Pearson ,861" 1| ,791"| ,872"| 522" ,853"| ,837"| ,891™| ,752"| 756" ,939"
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,003 ,000 ,000| ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
FL3 | Pearson ,861"| 791" 1| ,607" 44T ,882"| ,816™| ,915™| ,678"| ,764" ,907"
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,013 ,000 ,000| ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
FL4 | Pearson ,671"| ,872"| ,607" 1| ,520" ,738"| 725" | ,738™| ,592"| 550" ,808™
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,003 ,000 ,000| ,000| ,001 ,002 ,000
N 30 30 30 30 30 30 30 30 30 30 30
FL5 |Pearson 423" 522" 447" 520" 1 ,537"| ,498™| ,504™| ,339 ,379" ,604™
Correlation
Sig. (2-tailed) ,020 ,003 ,013 ,003 ,002 ,005| ,005| ,067 ,039 ,000
N 30 30 30 30 30 30 30 30 30 30 30
FL6 |Pearson ,842"| ,853"| ,882"| ,738"| ,537" 1| ,901"| ,925"| ,704™| ,801" ,952™
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,002 ,000| ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
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FL7 |Pearson ,819™| ,837"| ,816"| ,725"| ,498" ,901" 1| ,875"| ,660"| ,819" ,922™
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,005 ,000 ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
FL8 | Pearson ,853"| ,891"| ,915"| ,738"| ,504™ ,925| 875" 1| ,742"| ,826" ,961™
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,005 ,000 ,000 ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
FL9 |Pearson ,739™| 752" | ,678"| ,592" ,339 ,704™| 660" | ,742™ 1| ,826" ,790™
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,001 ,067 ,000 ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
FL10 | Pearson 7947 | |756™| ,764"| ,550”| ,379" ,801™| ,819™| ,826™| ,826™ 1 ,855™
Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,002 ,039 ,000 ,000f ,000| ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
Total | Pearson ,909"| ,939"| ,907"| ,808™| ,604" ,952"| 922" | ,961™| ,790"| ,855" 1
_FL | Correlation
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000 ,000f ,000| ,000 ,000
N 30 30 30 30 30 30 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).
C. Variabel Kepuasan Pelanggan (Y)
Correlations
KPL1 | KPL2 | KPL3 | KPL4 | KPL5 | KPL6 | KPL7 | KPL8 | KPL9 | Total KP
KPL1 | Pearson Correlation 1| ,691"| ,816™| ,603"| ,743"| ,633"| ,539"| 572" | ,631" ,789"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,002| ,001 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30
KPL2 | Pearson Correlation ,691" 1| ,659"| ,685"| ,708™| ,773"| ,732™| .647"| ,709" ,861"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30
KPL3 | Pearson Correlation ,816™| ,659" 1| ,740"| ,649"| ,664™| ,623™| ,623"| ,685" ,818"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000| ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30
KPL4 | Pearson Correlation ,603"| ,685"| ,740" 1| ,779"| ,837"| ,818"| 666" | 717" ,881"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000| ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30
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KPL5 | Pearson Correlation 743" | 708" | ,649"| 779" 1| ,850"| ,760"| ,663™| ,769" ,884"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30
KPL6 | Pearson Correlation ,633"| ,773"| ,664"| ,837"| ,850" 1| ,889™| ,727"| 789" ,922"
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30
KPL7 | Pearson Correlation ,639"| ,732"| ,623"| ,818"| ,760"| ,889" 1| .,876™| 877" 912"
Sig. (2-tailed) ,002 ,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30
KPL8 | Pearson Correlation 572" | ,647"| ,623"| ,666™| ,663"| ,727"| 876" 1| 877" 844"
Sig. (2-tailed) ,001 ,000 ,000 ,000 ,000 ,000| ,000 ,000 ,000
N 30 30 30 30 30 30 30 30 30 30
KPL9 | Pearson Correlation ,6317| ,709™| ,685"| ,717"| ,769™| ,789"| 877" | 877" 1 ,895™
Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000| ,000| ,000 ,000
N 30 30 30 30 30 30 30 30 30 30
Total_ | Pearson Correlation ,789™| ,861™| ,818"| ,881™| ,884™| ,922™| 912"| ,844"| ,895" 1
KP Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000| ,000| ,000 ,000
N 30 30 30 30 30 30 30 30 30 30

**_Correlation is significant at the 0.01 level (2-tailed).




A. Variabel Promosi (X1)

Lampiran 4
Hasil Uji Reliabilitas

Reliability Statistics

Cronbach's
Alpha

N of ltems

,868

14

Item-Total Statistics
Cronbach's
Scale Mean if Scale Variance | Corrected Item- Alpha if Item
Item Deleted if Item Deleted | Total Correlation Deleted
P1 39,79 55,944 ,579 ,857
P2 40,23 54,659 ,655 ,853
28 39,65 56,368 ,559 ,858
P4 39,94 55,192 ,564 ,858
P5 40,34 54,527 ,653 ,853
P6 39,75 54,948 ,605 ,855
P7 39,83 55,601 ,639 ,854
P8 40,47 51,989 ,709 ,848
P9 39,75 56,340 ,520 ,860
P10 39,25 59,994 ,331 ,869
P11 40,85 51,766 ,730 ,847
P12 39,55 56,685 ,602 ,856
P13 38,72 64,530 ,000 ,880
P14 38,69 64,232 ,024 ,880

B. Variabel Fitur Layanan (X2)

Reliability Statistics

Cronbach's
Alpha

N of Items

,870

10

150



Item-Total Statistics
Cronbach's
Scale Mean if | Scale Variance | Corrected Item- Alpha if Item
Item Deleted if Item Deleted | Total Correlation Deleted
FL1 25,61 40,374 ,628 ,855
FL2 25,72 39,718 ,710 ,849
FL3 26,26 36,754 734 ,845
FL4 25,29 42,133 ,519 ,863
FL5 24,10 49,399 -,059 ,901
FL6 26,17 38,064 ,708 ,847
FL7 25,68 39,167 ,696 ,849
FL8 26,58 36,108 ,810 ,837
FL9 25,13 42,697 ,566 ,860
FL10 25,13 42,334 ,589 ,859
C. Variabel Kepuasan Pelanggan ()
Reliability Statistics
Cronbach's
Alpha N of Items
,878 9
Item-Total Statistics
Cronbach's
Scale Mean if | Scale Variance | Corrected Item- Alpha if Item
Item Deleted if Item Deleted | Total Correlation Deleted
KPL1 22,75 35,041 ,466 ,878
KPL2 23,68 31,068 ,636 ,865
KPL3 22,97 33,200 ,561 ,870
KPL4 23,00 33,346 ,652 ,863
KPL5 23,15 33,376 ,600 ,867
KPL6 23,42 32,035 ,710 ,857
KPL7 23,10 33,729 ,610 ,866
KPL8 23,27 32,624 ,690 ,859
KPL9 23,22 33,105 ,693 ,859
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Lampiran 5
Hasil Uji Analisis Deskriptif

A. Tabel Analisis Deskriptif Variabel Promosi (X1)

152

inltii?(i(teor 1 Javzvaban I:esponien 3 Jumlah | Score | Mean | Kategori
P1 10 | 105 | 156 | 86 | 28 | 385 1172 | 3,04 | Cukup
P2 29 | 179 | 119 | 34 | 24 | 385 1000 | 2,6 Rendah
P3 5 87 | 162 | 96 | 35 | 385 1224 | 3,18 Cukup
P4 22 | 135 | 122 | 75 | 31| 385 1113 | 2,89 Cukup
P5 42 | 188 | 100 | 34 | 21 | 385 959 | 2,49 | Rendah
P6 14 | 101 | 148 | 84 | 38 | 385 1186 | 3,08 Cukup
P7 8 | 103 | 183 | 62 | 29 | 385 1156 3 Cukup
P8 85 | 174 | 55 45 | 26 | 385 908 | 2,36 | Rendah
P9 19 | 8 | 156 | 95 | 30 | 385 1187 | 3,08 Cukup
P10 3 50 81 | 221 | 30 | 385 1380 | 3,58 | Tinggi
P11 160 | 142 | 33 29 | 21| 385 764 | 1,98 | Rendah
P12 3 50 | 207 | 87 | 38 | 385 1262 | 3,28 Cukup
P13 1 10 39 | 230 | 105| 385 1583 | 4,11 | Tinggi
P14 2 8 38 | 221 |116| 385 1596 | 4,15 | Tinggi
Total 403 | 1417 | 1599 | 1399 | 572 | 5390 | 16490 | 3,06 Cukup
B. Tabel Analisis Deskriptif VVariabel Fitur Layanan (X2)
ingi?(ifor 1 Jav;/aban I;esponfen 5 Jumlah | Score | Mean | Kategori
FL1 17 | 166 | 106 | 69 | 27 385 1078 | 2,8 Cukup
FL2 33 | 143 | 143 | 43 | 23 385 1035 | 2,69 Cukup
FL3 143 | 144 | 27 | 39 | 32 385 828 | 2,15 | Rendah
FL4 16 | 75 | 174 | 87 | 33 385 1201 | 3,12 Cukup
FL5 13| 9 | 24 |140|199| 385 | 1658 | 4,31 ??;‘ggf
FL6 122 1133 | 64 | 49 | 17 385 861 | 2,24 | Rendah
FL7 37 | 137 | 137 | 41 | 33 385 1051 | 2,73 Cukup
FL8 233 | 63 | 31 | 40 | 18 385 702 | 1,82 | Rendah
FL9 4 | 55 | 182 | 118 | 26 385 1262 | 3,28 Tinggi
FL10 7 | 46 | 197 | 104 | 31 385 1261 | 3,28 Tinggi
Total 625 | 971 | 1085 | 730 | 439 | 3850 | 10937 | 2,84 Cukup




C. Tabel Analisis Deskrptif Variabel Kepuasan Pelanggan (Y)

153

Kode

Jawaban Responden

indikator 1 > 3 2 5 Jumlah | Score | Mean | Kategori
KPL1 2 | 82| 138 | 118 | 45 385 1277 | 3,32 Cukup
KPL2 109 | 120 | 79 | 50 | 27 385 921 | 2,39 | Rendah
KPL3 29 | 82 | 127 |116| 31 385 1193 | 3,1 Cukup
KPL4 11 | 91 | 174 | 79 | 30 385 1181 | 3,07 Cukup
KPL5 23 | 109 | 154 | 73 | 26 385 1125 | 2,92 Cukup
KPL6 41 | 142 | 133 | 47 | 22 385 1022 | 2,65 Cukup
KPL7 18 | 100 | 164 | 83 | 20 385 1142 | 2,97 Cukup
KPL8 28 | 118 | 165 | 50 | 24 385 1079 | 2,8 Cukup
KPL9 13 | 131 | 165 | 53 | 23 385 1097 | 2,85 Cukup
Total 274 | 975 | 1299 | 669 | 248 | 3465 | 10037 | 2,9 Cukup




Lampiran 6

Hasil Uji Normalitas

154

One-Sample Kolmogorov-Smirnov Test

Unstandardized
Residual

N 385
Normal Parametersa? Mean ,0000000
Std. Deviation 2,97542964

Most Extreme Differences Absolute ,041
Positive ,041

Negative -,040

Test Statistic ,041
Asymp. Sig. (2-tailed) ,132¢

a. Test distribution is Normal.

b. Calculated from data.

c. Lilliefors Significance Correction.

Lampiran 7

Hasil Uji Multikolinearitas

Coefficients®

Unstandardized Standardized Collinearity
Coefficients Coefficients Statistics
Model B Std. Error Beta t Sig. | Tolerance | VIF
1 | (Constant) -1,155 ,826 -1,398 1,163
Promosi ,305 ,032 ,383| 9,432,000 ,342| 2,927
Fitur ,499 ,037 ,547113,482 | ,000 342 | 2,927
Layanan

a. Dependent Variable: Kepuasan Pelanggan
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Lampiran 8
Hasil Uji Heteroskedastisitas

Scatterplot

Dependent Variable: Kepuasan Pelanggan
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Lampiran 9
Hasil Uji Linearitas

A. Hasil Uji Linearitas Variabel Promosi (X1)

156

ANOVA Table
Sum of Mean
Squares df Square F Sig.
Kepuasan Between (Combined) 4319,928| 36 119,998 | 1,554,025
Pelanggan * Groups Linearity 2338,642| 1| 2338,642 30,282,000
Promosi Deviation from 1981,286| 35 56,608 | ,733|,868
Linearity
Within Groups 26875,734 | 348 77,229
Total 31195,662 | 384
B. Hasil Uji Linearitas Variabel Fitur Layanan (X2)
ANOVA Table
Sum of Mean
Squares df Square F Sig.
Kepuasan Between (Combined) 10296,755| 34 302,846 5,072,000
Pelanggan * Fitur | Groups Linearity 7620,402 1| 7620,402 127,621,000
Layanan Deviation from 2676,353| 33 81,102 1,358 | ,095
Linearity
Within Groups 20898,908 | 350 59,711
Total 31195,662 | 384
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Lampiran 10
Hasil Uji Analisis Korelasi Berganda

Model Summary

Model| R |R Square | Adjusted R Square | Std. Error of the Estimate
1 ,8842 ,782 ,781 3,006

a. Predictors: (Constant), Fitur Layanan, Promosi

Lampiran 11
Hasil Uji Regresi Linear Berganda

Coefficients®

Unstandardized Coefficients | Standardized Coefficients
Model B Std. Error Beta t Sig.
1 | (Constant) 9,140 2,092 4,368,000
Promosi ,075 ,069 ,067 11,097 | ,273
Fitur Layanan ,570 ,071 ,494 | 8,041 | ,000

a. Dependent Variable: Kepuasan Pelanggan
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Lampiran 12
Hasil Uji t

Coefficients?

Unstandardized Coefficients | Standardized Coefficients
Model B Std. Error Beta t Sig.
1| (Constant) 9,011 2,428 3,711(,000
Promosi ,173 ,055 ,1451 3,159,002
Fitur Layanan ,466 ,047 ,45319,889 | ,000

a. Dependent Variable: Kepuasan Pelanggan

Lampiran 13
Hasil Uji f
ANOVA?
Model Sum of Squares | df | Mean Square F Sig.
1 | Regression 8220,770| 2 4110,385 | 68,343 | ,000°
Residual 22974,892 | 382 60,144
Total 31195,662 | 384

a. Dependent Variable: Kepuasan Pelanggan

b. Predictors: (Constant), Fitur Layanan, Promosi
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Lampiran 14
Hasil Uji Koefisien Determinasi (R?)

Model Summary

Model| R |R Square | Adjusted R Square | Std. Error of the Estimate

1 ,5132 ,264 ,260 7,755

a. Predictors: (Constant), Fitur Layanan, Promosi
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Lampiran 16

t-tabel

of Probability
0,05 0,1 0,25
1 12,70620474 6,313751515 2,414213562
2 4,30265273 2,91998558 1,603567451
3 3,182446305 2,353363435 1,422625281
4 | 2,776445105 2,131846786 1,344397556
5 2,570581836 2,015048373 1,300949037
6 2,446911851 1,943180281 1,273349309
7 2,364624252 1,894578605 1,254278682
8 2,306004135 1,859548038 1,240318261
9 2,262157163 1,833112933 1,229659173
10 | 2,228138852 1,812461123 1,221255395
50 2,008559112 1,675905025 1,163871412
100 1,983971519 1,660234326 1,157070509
200 1,971896224 1,652508101 1,153700026
250 1,969498393 1,65097149 1,153028314
300 1,967903011 1,649948674 1,152580946
381 1,966209908 1,648862822 1,152105783
382 1,966193507 1,648852302 1,152101178
383 1,966177191 1,648841836 1,152096597
384 1,966160961 1,648831425 1,15209204
385 1,966144815 1,648821068 1,152087507
386 1,966128753 1,648810764 1,152082997
387 1,966112774 1,648800515 1,15207851
388 1,966096878 1,648790318 1,152074047
389 1,966081064 1,648780173 1,152069607
390 1,966065331 1,648770081 1,152065189
400 1,965912343 1,648671941 1,152022231
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Lampiran 17
f-tabel
dfl

df2 1 2 3 4 5

1 161,448 199,5 215,707 224,583 230,162

2 18,5128 19 19,1643 19,2468 19,2964

3 10,128 9,55209 9,27663 9,11718 9,01346

4 7,70865 6,94427 6,59138 6,38823 6,25606

5 6,60789 5,78614 5,40945 5,19217 5,05033

6 5,98738 5,14325 4,75706 4,53368 4,38737

7 5,59145 4,73741 4,34683 4,12031 3,97152

8 5,31766 4,45897 4,06618 3,83785 3,6875

9 5,11736 4,25649 3,86255 3,63309 3,48166
10 4,9646 4,10282 3,70826 3,47805 3,32583
50 4,03431 3,18261 2,79001 2,55718 2,40041
100 | 3,93614 3,0873 2,69553 2,46261 2,30532
150 3,9042 3,05637 2,66491 2,43197 2,27449
200 | 3,88837 3,04106 2,64975 2,4168 2,25924
250 | 3,87892 3,03192 2,64071 2,40775 2,25013
300 | 3,87264 3,02585 2,6347 2,40174 2,24409
350 | 3,86816 3,02152 2,63042 2,39746 2,23978
380 | 3,86598 3,01947 2,62839 2,39543 2,23774
381 | 3,86598 3,01941 2,62833 2,39537 2,23768
382 | 3,86592 3,01935 2,62827 2,39531 2,23762
383 | 3,86585 3,01935 2,62821 2,39524 2,23755
384 | 3,86579 3,01923 2,62815 2,39518 2,23749
385 | 3,86573 3,01916 2,62809 2,39512 2,23743
386 | 3,86566 3,0191 2,62803 2,39506 2,23737
387 3,8656 3,01904 2,62797 2,395 2,23731
388 | 3,86554 3,01898 2,62791 2,39494 2,23725
389 | 3,86547 3,01892 2,62785 2,39488 2,23719
390 | 3,86541 3,01886 2,62779 2,39482 2,23713
400 | 3,86481 3,01828 2,62721 2,39425 2,23655
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