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Lampiran 1 

Kuesioner Pra-Survei 

 

 

Yang Terhormat, 

 

Bapak/Ibu responden penelitian 

 

Perkenalkan nama saya Dina Isnawati, Mahasiswi Fakultas Ekonomi dan 

Bisnis Universitas Binaniaga, Program Studi Manajemen pemasaran yang saat ini 

saya sedang melakukan penelitian tugas akhir, memohon kesediaan bapak / ibu / 

saudara untuk mengisi angket kuesioner. Survei ini dimaksudkan sebagai acuan 

untuk mengetahui sejauh mana tingkat kepuasan pelanggan terhadap perusahaan. 

Angket kuesioner ini sematamata hanya kuesioner untuk akademik, 

dimohon kejujuran dan keterbukaan dari bapak / ibu / saudara. Atas waktu, 

kesedian,dan kerjasamanya dalam mengisi angket kuesioner, saya ucapkan 

terimakasih. 

 

 

 

Hormat saya, 

(Dina Isnawati) 
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DATA RESPONDEN 

 

A. Petunjuk Pengisian Kuesioner 

1. Sebelum menjawab pernyataan pastikan Bapak/Ibu/Saudara/i 

untuk membaca setiap butir pernyataan. 

2. Bapak/Ibu/Saudara/i dimohon untuk mengisi masing-masing 

pernyataan dengan penilaian yang sesuai dengan keadaan 

saudara serta rasakan secara objektif. 

B. Profil Responden 

 

1. Usia 

 

o 15-20 Tahun 

o 21-25 Tahun 

o 26-30 Tahun 

o >31 Tahun 

2. Pekerjaan 

 

o Pelajar/Mahasiswa 

o Karyawan 

o Wirausaha 

o Lainnya 
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Pernyataan Kuesioner 

Hasil Pra-survey Persepsi Terhadap Barberman 
 

 

No. 
 

Pertanyaan 

Setuju 
Persentase 

(%) 

Tidak 
Setuju 

Persentase 
(%) 

1 Keahlian yang dimiliki 

barberman telah mengikuti 

trend rambut terkini. 

 

40,7% 
 

59,3% 

2 Setiap barberman mampu 
menjalin komunikasi interpersonal 
yang baik dengan pelanggan. 

29,6% 70,4% 

3 Setiap barberman memiliki 
pengetahuan tentang produk 
perawatan rambut dan alat styling 

40,7% 59,3% 

4 Setiap barberman mampu 

memberikan informasi mengenai 

jenis potongan rambut yang sesuai 
dengan pelanggan . 

 

22,2% 
 

77,8% 

 

 

 

Hasil Pra-survey Persepi Terhadap Citra Merek 

 

 

No 
 

Pertanyaan 
Setuju 

Persentase 
(%) 

Tidak Setuju 
Persentase 

(%) 

1 Setiap barbershop memiliki 

citra merek yang mudah 

dikenal dan diingat oleh 
pelanggan. 

 

25,9% 
 

74,1% 

2 Setiap barbershop di Kota 

Bogor sudah memiliki 

konsep interior design yang 
unik. 

 

22,2% 
 

77,8% 

3 Setiap barbershop di Kota 

Bogor selalu mampu 

melakukan inovasi terbaru 

yang lebih menarik dari 

pesaingnya. 

 

 

23,1% 

 

 

76,9% 
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Lampiran 2 

Kuesioner Penelitian 

 

 

Yang Terhormat, 

 

Bapak/Ibu responden penelitian 

 

Dalam rangka memenuhi tugas guna menyelesaikan studi S1 Manajemen 

Pemasaran, saya Dina Isnawati dari Universitas Binaniaga bermaksud untuk 

melakukan penelitian tentang "Pengaruh Barberman Dan Citra Merek Terhadap 

Loyalitas Pelanggan" Judul penelitian ini diambil dari pra-survei yang telah diisi 

oleh Bapak/Ibu/Saudara/I. 

Terkait dengan hal tersebut, saya memohon ketersediaannya kepada 

Bapak/Ibu/Saudara/I, untuk meluangkan waktunya mengisi kuesioner ini. 

Kuesioner ini adalah salah satu sarana untuk memperoleh data yang diperlukan 

untuk penelitian ini. Demikianlah permohonan ini disampaikan, saya ucapkan 

terimakasih atas partisipasi Saudara/Saudari di dalam penelitian ini. 

survei ini membutuhkan waktu 5-10 menit dimohon Bapak/Ibu/Saudara/I 

untuk mengisi dengan baik dan terimakasih telah meluangkan waktu untuk mengisi 

survei ini. Semua informasi akan dijamin kerahasiannya dan hanya digunakan 

untuk penelitian. 

Hormat saya, 

(Dina Isnawati) 
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DATA RESPONDEN 

 

A. Petunjuk Pengisian 

1. Sebelum menjawab pastikan Bapak/Ibu/Saudara/i untuk 

membaca setiap butir pertanyaan atau pernyataan. 

2. Bapak/Ibu/Saudara/i dimohon untuk mengisi masing-masing 

pernyataan dengan penilaian yang sesuai dengan keadaan 

saudara serta rasakan secara objektif. 

3.  Dimohon untuk tidak meninggalkan jawaban kosong pada 

setiap pernyataan. 

4. Pada masing-masing pernyataan terdapat lima jawaban yang 

mengacu pada teknik skala likert 1-5. Kriteria penilaiannya 

adalah sebagai berikut: 

Sangat Setuju (SS) 5 

Setuju (S) 4 

Netral ( N ) 3 

Tidak Setuju (ST) 2 

Sangat Tidak Setuju (STS) 1 
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B. Profil Responden 

 

1. Jenis Kelamin 

 

o Laki-laki 

o Perempuan 

2.Usia 

o 17-25 Tahun 

o 26-35 Tahun 

o 36-40 Tahun 

o >41Tahun 

3. Pekerjaan 

 

o Pelajar/Mahasiswa 

o Karyawan 

o Pegawai Swasta 

o Pengusaha/Wiraswasta 

 

4. Penghasilan 

 

o Rp 200.000 – 500.000 

o 600.000 – 1.000.000 

o 1.100.000 – 3.000.000 

o 3.000.000 – 5.000.000 
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Pernyataan Kusioner 

 

1. Variabel Barberman (People) 
 

 

No 

 

Butiran Pertanyaan 

Alternatif Jawaban 

SS S KS TS STS 

Kompetensi 

1 Keahlian yang dimiliki 

barberman telah mengikuti 

trend rambut terkini 

     

2 Barberman mampu 

membentuk model rambut 

sesuai keinginan pelanggan. 

     

3 Barberman mampu 

menyelesaikan potongan 

rambut di TJ’S sesuai 

keinginan pelanggan. 

     

Kesopanan 

4 Setiap barberman mampu 

menjalin komunikasi 

interpersonal yang baik 

dengan pelanggan 

     

5 Setiap barberman yang saya 

kunjungi sangat ramah, 

sopan kepada pelanggan 

sehingga pelanggan tidak 

canggung ketika 

menyampaikan saran. 

     

6 Setiap barberman selalu 

menanggapi permintaan 

potongan rambut pelanggan. 

     

Selektif 

7 Setiap barberman memiliki 

pengetahuan tentang produk 

perawatan rambut juga alat 

styling. 

     

8 Setiap barberman memiliki 

pengalaman yang kompeten 

di bidangnya, dibuktikan 

dengan adanya sertifikat. 

     

9 Barberman berpenampilan 

rapih dan sopan. 

     

Komunikatif 
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No 

 

Butiran Pertanyaan 

Alternatif Jawaban 

SS S KS TS STS 

10 Setiap barberman mampu 

memberikan informasi 

mengenai jenis potongan 

rambut yang sesuai dengan 

pelanggan 

     

11 Barberman mampu 

memberikan informasi 

mengenai jasa apa saja yang 

ada pada barbershop 
tersebut dengan jelas. 

     

12 Barberman memiliki 

kemampuan ketepatan 

pemilihan kata yang efektif 
dalam berkomunikasi. 
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2. Variabel Citra Merek 
 

No Butiran Pertanyaan 

Alternatif Jawaban 

SS S KS TS STS 

Keunggulan 

13 TJ’S memiliki citra merek 

yang mudah dikenal dan di 

ingat oleh pelanggan 

     

14 Menurut saya reputasi TJ’S 
sangat baik di Masyarakat. 

     

15 TJ’S sangat menjamin 

kualitas jasanya hingga 

sampai ke tangan 

konsumen. 

     

Kekuatan 

16 TJ’S sudah memiliki 

konsep interior design yang 
unik. 

     

17 Promosi pada TJ’S mampu 

menjaga popularitas citra 

merek. 

     

18. Persepsi saya, TJ’S 
memiliki kualitas yang baik. 

     

Keunikan 

19 TJ’S selalu mampu 

melakukan inovasi terbaru 

yang lebih menarik dari 

pesaingnya. 

     

20 TJ’S mempunyai produk 

perawatan rambut yang 

ekslusif dengan merek 

sendiri, yang tidak tersedia 

ditempat lain. 

     

21 Dari segi logo, TJ’S 

memiliki keunggulan 

tersendiri yang tidak 
dimiliki merek lain. 
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3. Variabel Loyalitas Pelanggan 
 

No Butiran Pertanyaan 

Alternatif Jawaban 

SS S KS TS STS 

Pembelian Berulang 

22 Bersedia untuk kembali 

menggunakan pelayanan di 
TJ’S secara rutin. 

     

23 Hasil yang sesuai dengan 

harapan saya sehingga saya 

akan menggunakan jasa dari 

TJ’S. 

     

24 Saya ingin menggunakan 

kembali jasa TJ’S karena 

pelayanan yang ramah 

     

Merekomendasikan Perusahaan Kepada Kerabatnya 

25 Dengan senang hati akan 

merekomendasikan kepada 
rekan atau orang lain. 

     

26 Saya bersedia memberitahu 

kerabat jika ada promo 

potongan harga dan promo 

produk dari TJ’S. 

     

27 Saya merekomendasikan 

TJ’S kepada orang yang 

meminta saran barbershop 

yang bagus kepada saya. 

     

Menjadikan Perusahaan Sebagai Prioritas Utama 

28 Saya akan datang kembali ke 

TJ’S yang biasa saya 

kunjungi meskipun 

mendapatkan tawaran harga 

yang lebih murah ditempat 

lain. 

     

29 Saya percaya bahwa TJ’S 

yang biasa saya kunjungi 

adalah yang terbaik. 

     

30 Saya akan menggunakan 

jasa TJ’S setiap saya 
membutuhkannya. 

     

Membicarakan Hal Positif 

31 Saya memberi tahu orang 

lain bahwa hasil potongan 

rambut di TJ’S yang biasa 
saya kunjungi bagus. 
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No Butiran Pertanyaan 

Alternatif Jawaban 

SS S KS TS STS 

32 Saya menjelaskan mengenai 

keunggulan TJS yang biasa 

saya kunjungi kepada 
kerabat dan rekan-rekan. 

     

33 Saya bersedia memberikan 

masukan guna membangun 

TJ’S menjadi lebih baik. 
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Lampiran 3 

Tabulasi Data Mentah Uji Validitas dan Uji Reliabilitas 

A. Tabulasi Data Mentah Uji Validitas dan Uji Reliabilitas Variabel 

Loyalitas Pelanggan (Y) 

 

Responden 
Butir Pernyataan 

Total 
1 2 3 4 5 6 7 8 9 10 11 12 

1 5 2 4 5 5 4 4 4 5 5 5 5 55 

2 4 2 4 4 4 4 5 5 4 3 2 4 48 

3 4 3 4 4 5 4 4 2 4 4 4 4 48 

4 4 2 5 4 2 4 5 2 5 4 2 5 45 

5 2 3 4 4 2 4 2 4 4 4 4 4 42 

6 2 2 5 4 5 2 5 5 5 5 5 5 50 

7 4 2 4 4 4 4 5 5 5 4 5 5 52 

8 4 2 4 4 4 5 4 4 5 5 5 5 54 

9 5 2 4 5 5 5 5 5 5 5 5 5 58 

10 4 3 5 4 4 4 4 4 4 4 4 4 49 

11 5 2 5 4 5 4 4 5 4 5 5 4 55 

12 4 3 5 5 5 4 4 4 5 4 4 5 52 

13 2 2 4 2 4 2 4 4 4 4 2 4 39 

14 4 2 5 5 4 5 4 5 5 5 4 5 56 

15 5 3 5 5 5 5 5 5 4 5 4 4 58 

16 4 2 5 5 4 4 5 4 4 5 5 4 54 

17 4 3 3 4 3 3 4 5 5 5 4 5 47 

18 4 2 4 4 4 4 4 4 5 4 4 5 49 

19 3 3 2 4 2 4 2 5 3 4 5 3 43 

20 3 3 3 5 3 4 4 4 5 3 5 5 47 

21 5 5 5 5 4 4 4 4 4 4 4 4 51 

22 4 4 4 5 4 5 4 4 4 4 4 4 51 

23 5 3 5 4 4 5 5 4 5 5 4 5 55 

24 5 2 4 5 5 5 5 5 5 5 4 5 58 

25 5 2 4 4 4 5 5 4 4 4 5 4 54 

26 4 3 4 3 3 3 4 3 3 3 3 3 40 

27 4 2 4 4 4 3 4 4 4 4 3 4 45 

28 4 3 4 4 4 4 4 4 4 4 5 4 49 

29 3 3 4 4 4 4 3 4 3 4 3 3 44 

30 3 2 4 4 4 4 5 4 4 5 4 4 48 
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B. Tabulasi Data Mentah Uji Validitas dan Uji Reliabiltas Variabel 

Barberman (X1) 

 

Responden 
Butir Pernyataan 

Total 
1 2 3 4 5 6 7 8 9 10 11 12 

1 5 4 4 5 4 5 2 4 4 5 5 4 51 

2 5 4 4 4 5 4 2 2 5 3 4 4 47 

3 5 5 4 4 5 2 3 2 5 3 5 5 50 

4 4 5 5 5 5 4 2 2 5 5 5 5 52 

5 5 5 5 5 5 5 3 5 5 5 5 5 58 

6 5 4 5 5 4 4 2 2 5 3 2 5 47 

7 5 4 5 4 4 4 2 4 5 4 5 4 50 

8 5 4 5 5 5 4 2 2 5 4 5 5 51 

9 5 4 4 5 4 4 2 4 4 5 5 4 50 

10 5 5 4 5 5 5 3 5 5 3 4 4 55 

11 5 5 4 5 5 3 2 4 4 5 5 4 51 

12 5 5 5 4 5 4 3 4 4 4 4 5 52 

13 2 4 5 5 5 4 2 2 4 2 4 5 46 

14 2 5 5 5 5 2 2 5 5 5 5 5 51 

15 5 5 5 5 5 4 3 5 5 3 5 5 56 

16 5 5 5 5 5 5 2 5 5 3 5 5 56 

17 4 4 5 4 5 5 3 5 4 5 5 4 52 

18 5 4 4 5 4 4 2 4 5 3 4 4 49 

19 4 2 3 4 5 3 3 4 4 5 3 5 45 

20 3 5 2 4 4 3 3 4 2 5 5 4 44 

21 5 5 5 5 4 4 5 5 4 4 4 4 54 

22 4 4 4 4 4 4 4 4 4 4 4 4 48 

23 5 5 5 4 4 5 3 4 4 3 4 4 51 

24 5 5 4 5 5 4 2 5 4 5 5 4 53 

25 4 4 5 5 4 5 2 5 4 4 5 5 52 

26 4 4 4 3 3 3 3 3 3 4 4 4 42 

27 5 5 5 4 4 4 2 4 4 5 4 4 49 

28 4 4 4 4 4 4 3 4 4 5 4 4 47 

29 4 4 4 4 3 4 3 4 4 4 4 4 46 

30 4 4 4 4 4 5 2 4 5 5 4 4 49 
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C. Tabulasi Data Mentah Uji Validitas dan Uji Reliabilitas Variabel 

Citra Merek (X2) 

Responden 
Butir Pernyataan 

Total 
1 2 3 4 5 6 7 8 9 

1 5 4 4 4 5 2 4 4 4 39 

2 4 4 4 2 4 2 2 2 4 30 

3 5 4 4 2 4 3 4 4 5 37 

4 2 4 4 4 2 2 2 2 4 26 

5 2 2 4 2 4 3 2 2 4 24 

6 2 4 4 4 2 2 2 2 5 27 

7 4 4 4 5 4 2 4 4 4 37 

8 2 4 4 2 4 2 2 2 2 24 

9 4 5 4 4 4 2 5 5 4 39 

10 4 4 5 4 4 3 4 5 5 39 

11 4 4 5 4 4 2 5 5 5 40 

12 4 4 4 5 5 3 4 4 4 38 

13 2 4 4 2 2 2 4 4 4 28 

14 4 4 5 5 2 2 5 2 5 36 

15 5 5 5 2 5 3 2 5 5 39 

16 5 4 4 4 5 2 2 2 5 36 

17 4 4 4 5 5 3 4 4 4 38 

18 4 4 4 3 4 2 4 4 4 35 

19 5 5 3 2 2 3 3 3 3 31 

20 3 4 5 4 3 3 3 4 5 34 

21 5 5 4 4 4 5 4 4 5 40 

22 4 4 4 4 4 4 4 4 4 36 

23 5 5 5 5 5 3 5 4 5 44 

24 5 4 5 4 5 2 5 5 4 42 

25 5 4 4 5 5 2 5 4 5 42 

26 4 4 4 4 4 3 4 4 4 36 

27 4 5 4 4 4 2 4 4 4 37 

28 3 3 3 4 4 3 4 4 4 32 

29 4 4 4 4 4 3 4 5 4 37 

30 4 4 4 4 4 2 4 4 5 37 
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A. Variabel Barberman 

Lampiran 4 

Uji Validitas 

 

Correlations 

BM1 BM2 BM3 BM4 BM5 BM6 BM7 BM8 BM9 BM10 BM11 BM12 BM 

BM1 Pearson 

Correlation 

1 .167 .155 .105 .024 .339 .035 .065 .320 .065 -.011 -.177 .437* 

Sig. (2- 

tailed) 

 
.379 .412 .580 .902 .067 .855 .734 .085 .734 .954 .348 .016 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM2 Pearson 

Correlation 

.167 1 .297 .268 .229 .000 .084 .219 .072 .219 .438* .021 .558** 

Sig. (2- 

tailed) 

.379 
 

.112 .152 .224 1.000 .658 .245 .706 .245 .016 .914 .001 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM3 Pearson 

Correlation 

.155 .297 1 .333 .213 .344 - 

.118 

.027 .536** .027 .079 .401* .545** 

Sig. (2- 

tailed) 

.412 .112 
 

.072 .258 .063 .535 .889 .002 .889 .678 .028 .002 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM4 Pearson 

Correlation 

.105 .268 .333 1 .433* .218 - 

.290 

.168 .424* .168 .250 .363* .618** 

Sig. (2- 

tailed) 

.580 .152 .072 
 

.017 .248 .120 .374 .020 .374 .183 .049 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM5 Pearson 

Correlation 

.024 .229 .213 .433* 1 -.066 - 

.179 

-.014 .439* -.014 .289 .531** .525** 

Sig. (2- 

tailed) 

.902 .224 .258 .017 
 

.728 .344 .943 .015 .943 .121 .003 .003 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM6 Pearson 

Correlation 

.339 .000 .344 .218 -.066 1 - 

.057 

.309 .175 .309 .000 -.167 .449* 

Sig. (2- 

tailed) 

.067 1.000 .063 .248 .728 
 

.765 .096 .355 .096 1.000 .379 .013 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM7 Pearson 

Correlation 

.035 .084 -.118 -.290 -.179 -.057 1 .276 -.311 .276 -.183 -.171 .048 
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Sig. (2- 

tailed) 

.855 .658 .535 .120 .344 .765 
 

.139 .095 .139 .333 .366 .802 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM8 Pearson 

Correlation 

.065 .219 .027 .168 -.014 .309 .276 1 -.120 1.000** .293 -.219 .516** 

Sig. (2- 

tailed) 

.734 .245 .889 .374 .943 .096 .139 
 

.526 .000 .117 .245 .004 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM9 Pearson 

Correlation 

.320 .072 .536** .424* .439* .175 - 

.311 

-.120 1 -.120 .000 .389* .520** 

Sig. (2- 

tailed) 

.085 .706 .002 .020 .015 .355 .095 .526 
 

.526 1.000 .033 .003 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM10 Pearson 

Correlation 

.065 .219 .027 .168 -.014 .309 .276 1.000** -.120 1 .293 -.219 .516** 

Sig. (2- 

tailed) 

.734 .245 .889 .374 .943 .096 .139 .000 .526 
 

.117 .245 .004 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM11 Pearson 

Correlation 

-.011 .438* .079 .250 .289 .000 - 

.183 

.293 .000 .293 1 .019 .468** 

Sig. (2- 

tailed) 

.954 .016 .678 .183 .121 1.000 .333 .117 1.000 .117 
 

.920 .009 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM12 Pearson 

Correlation 

-.177 .021 .401* .363* .531** -.167 - 

.171 

-.219 .389* -.219 .019 1 .269 

Sig. (2- 

tailed) 

.348 .914 .028 .049 .003 .379 .366 .245 .033 .245 .920 
 

.150 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM Pearson 

Correlation 

.437* .558** .545** .618** .525** .449* .048 .516** .520** .516** .468** .269 1 

Sig. (2- 

tailed) 

.016 .001 .002 .000 .003 .013 .802 .004 .003 .004 .009 .150 
 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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B. Variabel Citra Merek 

 

Correlations 

CM1 CM2 CM3 CM4 CM5 CM6 CM7 CM8 CM9 CM 

CM1 Pearson Correlation 1 .513** .158 .225 .563** .216 .442* .448* .329 .833** 

Sig. (2-tailed) 
 

.004 .405 .231 .001 .251 .014 .013 .076 .000 

N 30 30 30 30 30 30 30 30 30 30 

CM2 Pearson Correlation .513** 1 .160 .102 .017 .101 .214 .317 .089 .470** 

Sig. (2-tailed) .004 
 

.397 .591 .928 .594 .256 .087 .640 .009 

N 30 30 30 30 30 30 30 30 30 30 

CM3 Pearson Correlation .158 .160 1 .215 .163 -.074 .224 .277 .509** .420* 

Sig. (2-tailed) .405 .397 
 

.253 .389 .696 .233 .138 .004 .021 

N 30 30 30 30 30 30 30 30 30 30 

CM4 Pearson Correlation .225 .102 .215 1 .233 .004 .554** .226 .358 .566** 

Sig. (2-tailed) .231 .591 .253 
 

.215 .981 .001 .230 .052 .001 

N 30 30 30 30 30 30 30 30 30 30 

CM5 Pearson Correlation .563** .017 .163 .233 1 .129 .229 .430* .094 .613** 

Sig. (2-tailed) .001 .928 .389 .215 
 

.498 .224 .018 .622 .000 

N 30 30 30 30 30 30 30 30 30 30 

CM6 Pearson Correlation .216 .101 -.074 .004 .129 1 .030 .229 .128 .181 

Sig. (2-tailed) .251 .594 .696 .981 .498 
 

.876 .224 .500 .338 

N 30 30 30 30 30 30 30 30 30 30 

CM7 Pearson Correlation .442* .214 .224 .554** .229 .030 1 .646** .231 .730** 

Sig. (2-tailed) .014 .256 .233 .001 .224 .876 
 

.000 .219 .000 

N 30 30 30 30 30 30 30 30 30 30 

CM8 Pearson Correlation .448* .317 .277 .226 .430* .229 .646** 1 .219 .720** 

Sig. (2-tailed) .013 .087 .138 .230 .018 .224 .000 
 

.246 .000 

N 30 30 30 30 30 30 30 30 30 30 

CM9 Pearson Correlation .329 .089 .509** .358 .094 .128 .231 .219 1 .499** 

Sig. (2-tailed) .076 .640 .004 .052 .622 .500 .219 .246 
 

.005 

N 30 30 30 30 30 30 30 30 30 30 

CM Pearson Correlation .833** .470** .420* .566** .613** .181 .730** .720** .499** 1 

Sig. (2-tailed) .000 .009 .021 .001 .000 .338 .000 .000 .005 
 

N 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 



119 
 

 
 
 

 
C. Variabel Loyalitas Pelanggan 

 
Correlations 

LP1 LP2 LP3 LP4 LP5 LP6 LP7 LP8 LP9 LP10 LP11 LP12 LP 

  
1 .059 .287 .474** .424* .614** .444* .064 .211 .268 .207 .211 .716** 

 
.756 .124 .008 .019 .000 .014 .737 .263 .151 .273 .263 .000 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.059 1 -.027 .212 -.183 .084 - 

.377* 

- 

.170 

-.334 -.298 -.007 -.334 -.168 

 
.756 

 
.889 .262 .334 .659 .040 .370 .071 .109 .972 .071 .376 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.287 - 

.027 

1 .185 .445* .107 .468** - 

.122 

.219 .311 -.123 .219 .417* 

 
.124 .889 

 
.328 .014 .572 .009 .521 .245 .094 .518 .245 .022 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.474** .212 .185 1 .299 .613** .164 .246 .359 .304 .459* .359 .699** 

 
.008 .262 .328 

 
.109 .000 .386 .190 .052 .102 .011 .052 .000 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.424* - 

.183 

.445* .299 1 .145 .491** .253 .254 .434* .249 .254 .657** 

 
.019 .334 .014 .109 

 
.443 .006 .177 .175 .016 .185 .175 .000 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.614** .084 .107 .613** .145 1 .148 .099 .172 .242 .313 .172 .677** 

 
.000 .659 .572 .000 .443 

 
.434 .604 .363 .197 .092 .363 .000 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.444* - 

.377* 

.468** .164 .491** .148 1 .054 .454* .276 -.018 .454* .540** 

 
.014 .040 .009 .386 .006 .434 

 
.776 .012 .140 .924 .012 .002 

  
30 30 30 30 30 30 30 30 30 30 30 30 30 

LP1 Pearson 

Correlation 

 
Sig. (2- 

tailed) 

 
N 

LP2 Pearson 

Correlation 

 
Sig. (2- 

tailed) 

 
N 

LP3 Pearson 

Correlation 

 
Sig. (2- 

tailed) 

 
N 

LP4 Pearson 

Correlation 

 
Sig. (2- 

tailed) 

 
N 

LP5 Pearson 

Correlation 

 
Sig. (2- 

tailed) 

 
N 

LP6 Pearson 

Correlation 

 
Sig. (2- 

tailed) 

 
N 

LP7 Pearson 

Correlation 

 
Sig. (2- 

tailed) 

 
N 
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LP8 Pearson 

Correlation 

.064 - 

.170 

-.122 .246 .253 .099 .054 1 .154 .368* .354 .154 .409* 

Sig. (2- 

tailed) 

.737 .370 .521 .190 .177 .604 .776 
 

.417 .045 .055 .417 .025 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

LP9 Pearson 

Correlation 

.211 - 

.334 

.219 .359 .254 .172 .454* .154 1 .401* .239 1.000** .516** 

Sig. (2- 

tailed) 

.263 .071 .245 .052 .175 .363 .012 .417 
 

.028 .203 .000 .004 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

LP10 Pearson 

Correlation 

.268 - 

.298 

.311 .304 .434* .242 .276 .368* .401* 1 .415* .401* .642** 

Sig. (2- 

tailed) 

.151 .109 .094 .102 .016 .197 .140 .045 .028 
 

.023 .028 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

LP11 Pearson 

Correlation 

.207 - 

.007 

-.123 .459* .249 .313 -.018 .354 .239 .415* 1 .239 .540** 

Sig. (2- 

tailed) 

.273 .972 .518 .011 .185 .092 .924 .055 .203 .023 
 

.203 .002 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

LP12 Pearson 

Correlation 

.211 - 

.334 

.219 .359 .254 .172 .454* .154 1.000** .401* .239 1 .516** 

Sig. (2- 

tailed) 

.263 .071 .245 .052 .175 .363 .012 .417 .000 .028 .203 
 

.004 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

LP Pearson 

Correlation 

.716** - 

.168 

.417* .699** .657** .677** .540** .409* .516** .642** .540** .516** 1 

Sig. (2- 

tailed) 

.000 .376 .022 .000 .000 .000 .002 .025 .004 .000 .002 .004 
 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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D. Variabel Barberman 

Lampiran 4 

Uji Validitas 

 

Correlations 

BM1 BM2 BM3 BM4 BM5 BM6 BM7 BM8 BM9 BM10 BM11 BM12 BM 

  
1 .167 .155 .105 .024 .339 .153 .065 .320 .058 -.011 -.177 .450* 

 
.379 .412 .580 .902 .067 .420 .734 .085 .761 .954 .348 .013 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.167 1 .297 .268 .229 .000 -.084 .219 .072 -.052 .438* .021 .453* 

 
.379 

 
.112 .152 .224 1.000 .658 .245 .706 .785 .016 .914 .012 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.155 .297 1 .333 .213 .344 -.078 .027 .536** -.049 .079 .401* .552** 

 
.412 .112 

 
.072 .258 .063 .680 .889 .002 .799 .678 .028 .002 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.105 .268 .333 1 .433* .218 .035 .168 .424* .077 .250 .363* .612** 

 
.580 .152 .072 

 
.017 .248 .853 .374 .020 .687 .183 .049 .000 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.024 .229 .213 .433* 1 -.066 .015 -.014 .439* .080 .289 .531** .494** 

 
.902 .224 .258 .017 

 
.728 .937 .943 .015 .676 .121 .003 .006 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.339 .000 .344 .218 -.066 1 .000 .309 .175 -.053 .000 -.167 .442* 

 
.067 1.000 .063 .248 .728 

 
1.000 .096 .355 .781 1.000 .379 .014 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.153 -.084 -.078 .035 .015 .000 1 .131 -.038 .324 -.190 -.114 .265 

 
.420 .658 .680 .853 .937 1.000 

 
.491 .842 .081 .313 .549 .157 

 
30 30 30 30 30 30 30 30 30 30 30 30 30 

  
.065 .219 .027 .168 -.014 .309 .131 1 -.120 .461* .293 -.219 .528** 

 
.734 .245 .889 .374 .943 .096 .491 

 
.526 .010 .117 .245 .003 

  
30 30 30 30 30 30 30 30 30 30 30 30 30 

BM1 Pearson 

Correlation 

 
Sig. (2-tailed) 

 
N 

BM2 Pearson 

Correlation 

 
Sig. (2-tailed) 

 
N 

BM3 Pearson 

Correlation 

 
Sig. (2-tailed) 

 
N 

BM4 Pearson 

Correlation 

 
Sig. (2-tailed) 

 
N 

BM5 Pearson 

Correlation 

 
Sig. (2-tailed) 

 
N 

BM6 Pearson 

Correlation 

 
Sig. (2-tailed) 

 
N 

BM7 Pearson 

Correlation 

 
Sig. (2-tailed) 

 
N 

BM8 Pearson 

Correlation 

 
Sig. (2-tailed) 

 
N 
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BM9 Pearson 

Correlation 

.320 .072 .536** .424* .439* .175 -.038 -.120 1 .144 .000 .389* .552** 

Sig. (2-tailed) .085 .706 .002 .020 .015 .355 .842 .526 
 

.447 1.000 .033 .002 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM10 Pearson 

Correlation 

.058 -.052 -.049 .077 .080 -.053 .324 .461* .144 1 .012 .018 .422* 

Sig. (2-tailed) .761 .785 .799 .687 .676 .781 .081 .010 .447 
 

.949 .926 .020 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM11 Pearson 

Correlation 

- 

.011 

.438* .079 .250 .289 .000 -.190 .293 .000 .012 1 .019 .387* 

Sig. (2-tailed) .954 .016 .678 .183 .121 1.000 .313 .117 1.000 .949 
 

.920 .035 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM12 Pearson 

Correlation 

- 

.177 

.021 .401* .363* .531** -.167 -.114 -.219 .389* .018 .019 1 .254 

Sig. (2-tailed) .348 .914 .028 .049 .003 .379 .549 .245 .033 .926 .920 
 

.176 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

BM Pearson 

Correlation 

.450* .453* .552** .612** .494** .442* .265 .528** .552** .422* .387* .254 1 

Sig. (2-tailed) .013 .012 .002 .000 .006 .014 .157 .003 .002 .020 .035 .176 
 

N 30 30 30 30 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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E. Variabel Citra Merek 

 

Correlations 

CM1 CM2 CM3 CM4 CM5 CM6 CM7 CM8 CM9 CM 

CM1 Pearson 

Correlation 

1 .513** .158 .225 .563** .184 .442* .448* .329 .753** 

Sig. (2-tailed) 
 

.004 .405 .231 .001 .331 .014 .013 .076 .000 

N 30 30 30 30 30 30 30 30 30 30 

CM2 Pearson 

Correlation 

.513** 1 .160 .102 .017 -.104 .214 .317 .089 .412* 

Sig. (2-tailed) .004 
 

.397 .591 .928 .585 .256 .087 .640 .024 

N 30 30 30 30 30 30 30 30 30 30 

CM3 Pearson 

Correlation 

.158 .160 1 .215 .163 .396* .224 .277 .509** .492** 

Sig. (2-tailed) .405 .397 
 

.253 .389 .030 .233 .138 .004 .006 

N 30 30 30 30 30 30 30 30 30 30 

CM4 Pearson 

Correlation 

.225 .102 .215 1 .233 .299 .554** .226 .358 .633** 

Sig. (2-tailed) .231 .591 .253 
 

.215 .109 .001 .230 .052 .000 

N 30 30 30 30 30 30 30 30 30 30 

CM5 Pearson 

Correlation 

.563** .017 .163 .233 1 .190 .229 .430* .094 .599** 

Sig. (2-tailed) .001 .928 .389 .215 
 

.314 .224 .018 .622 .000 

N 30 30 30 30 30 30 30 30 30 30 

CM6 Pearson 

Correlation 

.184 -.104 .396* .299 .190 1 -.040 .000 .269 .331 

Sig. (2-tailed) .331 .585 .030 .109 .314 
 

.835 1.000 .150 .074 

N 30 30 30 30 30 30 30 30 30 30 

CM7 Pearson 

Correlation 

.442* .214 .224 .554** .229 -.040 1 .646** .231 .732** 

Sig. (2-tailed) .014 .256 .233 .001 .224 .835 
 

.000 .219 .000 

N 30 30 30 30 30 30 30 30 30 30 

CM8 Pearson 

Correlation 

.448* .317 .277 .226 .430* .000 .646** 1 .219 .724** 

Sig. (2-tailed) .013 .087 .138 .230 .018 1.000 .000 
 

.246 .000 

N 30 30 30 30 30 30 30 30 30 30 

CM9 Pearson 

Correlation 

.329 .089 .509** .358 .094 .269 .231 .219 1 .530** 
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Sig. (2-tailed) .076 .640 .004 .052 .622 .150 .219 .246 
 

.003 

N 30 30 30 30 30 30 30 30 30 30 

CM Pearson 

Correlation 

.753** .412* .492** .633** .599** .331 .732** .724** .530** 1 

Sig. (2-tailed) .000 .024 .006 .000 .000 .074 .000 .000 .003 
 

N 30 30 30 30 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
 
 
 
 
 
 
 

 

F. Variabel Loyalitas Pelanggan 

 
Correlations 

LP1 LP2 LP3 LP4 LP5 LP6 LP7 LP8 LP9 LP10 LP11 LP 

LP1 Pearson 

Correlation 

1 .457* .287 .474** .424* .614** .444* .064 .211 .292 .207 .716** 

Sig. (2-tailed) 
 

.011 .124 .008 .019 .000 .014 .737 .263 .117 .273 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP2 Pearson 

Correlation 

.457* 1 .228 -.011 -.058 .064 .294 .047 .112 .122 -.047 .284 

Sig. (2-tailed) .011 
 

.226 .954 .760 .737 .115 .806 .556 .521 .805 .128 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP3 Pearson 

Correlation 

.287 .228 1 .185 .445* .107 .468** -.122 .219 .318 -.123 .455* 

Sig. (2-tailed) .124 .226 
 

.328 .014 .572 .009 .521 .245 .086 .518 .011 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP4 Pearson 

Correlation 

.474** -.011 .185 1 .299 .613** .164 .246 .359 .307 .459* .654** 

Sig. (2-tailed) .008 .954 .328 
 

.109 .000 .386 .190 .052 .099 .011 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP5 Pearson 

Correlation 

.424* -.058 .445* .299 1 .145 .491** .253 .254 .469** .249 .682** 

Sig. (2-tailed) .019 .760 .014 .109 
 

.443 .006 .177 .175 .009 .185 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 
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LP6 Pearson 

Correlation 

.614** .064 .107 .613** .145 1 .148 .099 .172 .258 .313 .573** 

Sig. (2-tailed) .000 .737 .572 .000 .443 
 

.434 .604 .363 .169 .092 .001 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP7 Pearson 

Correlation 

.444* .294 .468** .164 .491** .148 1 .054 .454* .353 -.018 .588** 

Sig. (2-tailed) .014 .115 .009 .386 .006 .434 
 

.776 .012 .056 .924 .001 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP8 Pearson 

Correlation 

.064 .047 -.122 .246 .253 .099 .054 1 .154 .455* .354 .430* 

Sig. (2-tailed) .737 .806 .521 .190 .177 .604 .776 
 

.417 .012 .055 .018 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP9 Pearson 

Correlation 

.211 .112 .219 .359 .254 .172 .454* .154 1 .401* .239 .540** 

Sig. (2-tailed) .263 .556 .245 .052 .175 .363 .012 .417 
 

.028 .203 .002 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP1 

0 

Pearson 

Correlation 

.292 .122 .318 .307 .469** .258 .353 .455* .401* 1 .321 .693** 

Sig. (2-tailed) .117 .521 .086 .099 .009 .169 .056 .012 .028 
 

.084 .000 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP1 

1 

Pearson 

Correlation 

.207 -.047 -.123 .459* .249 .313 -.018 .354 .239 .321 1 .527** 

Sig. (2-tailed) .273 .805 .518 .011 .185 .092 .924 .055 .203 .084 
 

.003 

N 30 30 30 30 30 30 30 30 30 30 30 30 

LP Pearson 

Correlation 

.716** .284 .455* .654** .682** .573** .588** .430* .540** .693** .527** 1 

Sig. (2-tailed) .000 .128 .011 .000 .000 .001 .001 .018 .002 .000 .003 
 

N 30 30 30 30 30 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Lampiran 5 

Hasil Uji Reliabilitas 

Hasil Output SPSS Uji Reabilitas Loyalitas Pelanggan (Y) 

 

Reliability Statistics 

Cronbach's 

Alpha 
 

N of Items 

.768 12 

 

Hasil Output SPSS uji Reabilitas Barberman (X1) 

 

Reliability Statistics 

Cronbach's 

Alpha 
 

N of Items 

.540 12 

 

Hasil Output SPSS Uji Reabilitas Citra Merek (X2) 

 

Reliability Statistics 

Cronbach's 

Alpha 
 

N of Items 

.760 9 
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Lampiran 6 

Hasil Output SPSS Distribusi Frekuensi Profil Responden 

A. Hasil Output SPSS Distribusi Frekuensi Jenis Kelamin 

 

JENIS KELAMIN 
 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid Pria 100 100.0 100.0 100.0 

 

B. Hasil Output SPSS Distribusi Frekuensi Usia 
 

USIA 
 

 
Frequency 

 

 
Percent 

 

 
Valid Percent 

Cumulative 

Percent 

Valid 17-25 77 77.0 77.0 77.0 

26-35 20 20.0 20.0 97.0 

36-40 2 2.0 2.0 99.0 

<40 1 1.0 1.0 100.0 

Total 100 100.0 100.0  

 

C. Hasil Output SPSS Distribusi Frekuensi Pekerjaan 

PEKERJAAN 

 
Frequen 

cy 

 

 
Percent 

 
Valid 

Percent 

 
Cumulative 

Percent 

Valid Pelajar/Mahasiswa 44 44.0 44.0 44.0 

Karyawan 25 25.0 25.0 69.0 

Pegawai Swasta 25 25.0 25.0 94.0 

Pengusaha/Wirasw 
asta 

6 6.0 6.0 100.0 

Total 100 100.0 100.0  
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D. Hasil Output SPSS Distibusi Frekuensi Pendapatan 

 
PENDAPATAN 

 
Frequency 

 
Percent 

 
Valid Percent 

Cumulative 
Percent 

Valid 200.000 - 500.000 18 18.0 18.0 18.0 

600.000 - 1.000.000 14 14.0 14.0 32.0 

1.100.000 – 3.000.000 41 41.0 41.0 73.0 

3.000.000 – 5.000.000 27 27.0 27.0 100.0 

Total 100 100.0 100.0  

 

 

Lampiran 7 

Data Tabulasi Responden Variabel 

Loyalitas Pelanggan (Y) 

 

Responden 
Butir Pernyataan 

Total 
LP1 LP2 LP3 LP4 LP5 LP6 LP7 LP8 LP9 LP10 LP11 

1 4 5 4 2 4 4 4 4 4 4 5 44 

2 4 3 4 4 4 4 4 4 4 4 4 43 

3 4 4 4 5 4 4 4 4 4 4 4 45 

4 3 4 2 3 3 3 2 2 3 4 3 32 

5 4 4 3 4 4 2 4 4 4 3 4 40 

6 2 4 2 4 3 2 2 4 3 4 5 35 

7 3 4 4 4 4 4 3 4 4 4 4 42 

8 3 4 4 4 4 4 2 4 4 4 4 41 

9 2 2 4 3 3 2 3 2 4 3 5 33 

10 2 4 2 3 3 3 2 1 3 4 3 30 

11 3 2 4 4 4 4 4 4 4 3 4 40 

12 3 1 2 4 3 2 2 3 3 4 3 30 

13 4 4 3 4 4 3 4 4 4 4 4 42 

14 4 4 4 4 4 4 4 4 4 4 4 44 

15 4 2 3 4 4 4 3 4 4 4 4 40 

16 4 3 4 3 4 4 4 3 4 4 4 41 

17 4 4 5 4 5 5 4 4 5 5 5 50 

18 3 4 2 2 3 2 2 2 3 3 4 30 

19 4 2 3 4 2 4 3 4 3 5 4 38 

20 4 2 3 4 2 4 3 4 3 5 4 39 

21 4 4 3 4 4 2 4 4 4 3 4 40 

22 5 2 4 3 2 3 3 4 2 3 2 33 

23 4 2 3 2 4 3 3 4 5 3 4 37 
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Responden 
Butir Pernyataan 

Total 
LP1 LP2 LP3 LP4 LP5 LP6 LP7 LP8 LP9 LP10 LP11 

24 5 4 4 4 4 5 5 5 4 5 5 50 

25 3 4 2 3 3 2 3 2 2 4 3 31 

26 4 4 4 3 4 4 4 3 4 4 4 42 

27 4 2 4 3 3 3 2 4 3 5 3 36 

28 4 4 4 5 5 5 4 4 4 4 4 47 

29 5 4 3 4 4 3 4 4 4 3 4 42 

30 4 4 4 3 4 4 5 4 4 4 5 45 

31 4 4 4 4 4 3 3 4 4 3 4 41 

32 4 4 4 4 4 4 4 4 4 5 4 45 

33 4 4 2 2 3 2 2 3 2 3 3 30 

34 3 5 5 5 5 3 4 3 4 5 4 46 

35 4 4 4 4 4 4 3 3 4 4 4 42 

36 4 4 5 5 4 5 4 4 5 4 4 48 

37 4 4 4 4 5 5 5 5 5 5 5 51 

38 3 4 4 3 3 4 4 4 3 4 4 40 

39 5 5 4 4 4 4 4 4 4 4 5 47 

40 4 4 4 4 4 4 4 4 4 4 4 44 

41 4 4 4 4 4 4 4 4 4 4 4 44 

42 4 4 4 4 4 4 4 4 4 4 4 44 

43 5 5 5 5 5 5 5 5 5 5 5 55 

44 5 5 4 5 4 5 4 5 4 5 4 50 

45 4 4 4 4 4 4 4 4 4 4 4 44 

46 4 4 4 4 4 4 4 4 4 4 4 44 

47 4 4 4 4 4 3 4 4 4 4 4 43 

48 4 5 4 5 4 4 4 4 4 4 3 45 

49 4 4 4 2 4 4 2 4 4 4 5 41 

50 4 5 4 4 5 4 4 3 4 4 4 45 

51 4 3 3 4 4 3 4 5 5 3 4 42 

52 4 5 5 5 4 4 5 5 5 4 4 50 

53 4 2 2 3 4 3 4 3 4 5 4 38 

54 3 4 2 3 5 3 2 4 3 3 3 35 

55 4 5 4 5 4 4 4 4 4 4 4 46 

56 4 4 4 4 4 4 4 4 4 4 4 44 

57 4 3 2 2 3 3 2 2 2 5 3 31 

58 4 4 4 4 4 4 4 4 4 4 4 44 

59 4 4 4 4 4 4 3 4 4 4 4 43 

60 5 4 4 2 2 4 4 5 4 5 4 43 

61 5 4 4 4 4 4 4 4 4 4 4 45 

62 4 4 4 4 4 4 4 4 4 4 4 44 
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Responden 
Butir Pernyataan 

Total 
LP1 LP2 LP3 LP4 LP5 LP6 LP7 LP8 LP9 LP10 LP11 

63 5 5 4 4 5 4 5 4 5 4 5 50 

64 4 4 4 4 4 4 4 4 4 4 4 44 

65 4 4 4 4 4 5 4 4 4 4 4 45 

66 4 4 4 4 4 4 4 4 4 4 4 44 

67 4 4 4 4 4 2 2 4 4 4 5 41 

68 4 3 2 2 3 4 4 4 5 4 3 38 

69 5 4 4 2 4 2 4 4 3 4 4 40 

70 5 5 5 5 4 4 5 4 5 4 5 51 

71 2 5 4 4 4 4 5 4 5 4 4 45 

72 5 5 5 5 5 5 5 5 5 5 5 55 

73 3 4 4 4 5 3 4 4 4 4 5 44 

74 5 4 3 3 4 3 2 3 3 3 2 35 

75 4 5 5 5 5 4 4 4 5 4 5 50 

76 4 4 5 4 4 4 5 4 5 4 4 47 

77 4 4 4 4 4 4 4 4 4 4 4 44 

78 5 4 5 4 4 5 4 4 4 4 5 48 

79 4 4 5 5 5 4 4 4 4 4 4 47 

80 4 4 4 4 4 4 4 4 4 4 4 44 

81 4 4 4 4 4 4 4 4 4 4 4 44 

82 4 4 4 4 4 3 4 4 5 5 5 46 

83 4 4 4 4 4 4 4 4 4 4 4 44 

84 4 5 4 4 5 4 4 4 4 4 4 46 

85 4 4 5 5 4 4 4 4 4 4 4 46 

86 4 4 4 2 5 5 4 4 4 5 5 46 

87 2 4 2 3 3 3 2 1 3 4 3 30 

88 4 4 4 4 4 4 4 4 4 4 4 44 

89 4 4 4 4 4 4 5 5 4 4 4 46 

90 4 4 5 4 5 4 4 4 5 4 4 47 

91 4 4 4 3 4 4 3 3 4 5 4 42 

92 5 5 5 5 5 5 5 5 5 5 5 55 

93 5 4 5 4 5 4 5 4 5 4 5 50 

94 4 3 3 3 4 4 3 4 4 5 5 42 

95 5 4 4 4 5 3 4 5 4 4 5 47 

96 5 5 5 5 5 4 4 5 5 5 5 53 

97 4 4 4 4 4 4 4 4 4 4 4 44 

98 5 4 4 4 4 4 4 4 5 5 3 46 

99 4 4 4 4 4 3 3 4 4 4 5 43 

100 3 4 4 3 4 4 4 4 4 4 5 43 
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Data Tabulasi Responden Variabel 

Barberman (X1) 

 

Responden 
Butir Pernyataan 

Total 
BM1 BM2 BM3 BM4 BM5 BM6 BM7 BM8 BM9 BM10 

1 4 4 4 3 2 3 5 5 4 4 38 

2 3 5 4 3 4 5 5 5 5 2 41 

3 5 5 5 5 4 4 3 4 5 5 45 

4 4 5 4 2 5 5 5 3 3 4 40 

5 5 4 3 3 5 4 5 5 5 2 41 

6 5 4 4 4 2 3 5 4 4 3 38 

7 4 5 4 3 4 5 5 4 5 3 42 

8 2 2 4 3 4 3 5 4 3 2 32 

9 5 4 2 2 3 2 2 5 2 3 30 

10 4 3 3 2 4 5 3 2 4 3 33 

11 2 5 4 3 4 3 2 3 3 2 31 

12 5 2 4 4 5 3 5 3 5 4 40 

13 4 2 3 3 4 3 5 3 3 2 32 

14 4 5 5 3 4 5 5 4 5 4 44 

15 4 4 3 2 5 5 5 5 5 2 40 

16 5 4 3 4 5 4 5 5 4 3 42 

17 2 5 5 3 3 4 2 3 3 2 32 

18 2 4 2 5 3 2 2 4 3 2 29 

19 3 4 4 5 4 2 5 4 4 3 38 

20 4 5 5 3 4 5 4 4 5 4 43 

21 4 4 3 4 5 4 5 5 5 3 42 

22 3 2 4 4 5 5 4 3 5 5 40 

23 3 5 4 5 4 5 4 4 5 4 43 

24 5 3 2 2 2 4 2 3 2 5 30 

25 5 4 4 4 4 5 5 4 5 3 43 

26 5 2 3 3 3 4 3 2 4 4 33 

27 5 2 4 3 2 5 4 2 4 5 36 

28 4 5 4 5 5 5 4 4 3 4 43 

29 5 4 4 5 5 3 5 3 5 5 44 

30 2 4 5 3 5 5 3 5 4 5 41 

31 5 4 4 3 4 2 3 4 4 5 38 

32 4 3 4 5 4 5 4 4 5 5 43 

33 3 5 4 5 4 4 4 3 5 5 42 

34 3 5 4 5 5 4 5 4 5 4 44 

35 5 5 4 3 5 4 5 5 4 5 45 
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Responden 
Butir Pernyataan 

Total 
BM1 BM2 BM3 BM4 BM5 BM6 BM7 BM8 BM9 BM10 

36 3 5 4 5 4 4 5 5 5 5 45 

37 4 2 4 3 3 5 4 5 5 5 40 

38 4 3 4 3 3 5 3 5 4 4 38 

39 5 3 2 5 3 2 2 3 4 2 31 

40 5 5 5 5 5 4 3 4 4 3 43 

41 4 4 4 3 3 4 4 4 4 4 38 

42 4 4 4 4 4 4 4 4 4 4 40 

43 5 3 4 5 3 4 3 3 4 4 38 

44 5 5 5 4 5 4 4 5 4 3 44 

45 4 4 4 5 4 4 4 5 4 4 42 

46 3 4 5 5 4 4 5 3 3 4 40 

47 5 3 5 5 5 5 3 5 5 5 46 

48 5 4 3 5 3 4 4 4 3 5 40 

49 5 5 5 5 5 5 4 4 5 3 46 

50 4 4 4 4 3 5 4 4 4 3 39 

51 4 4 4 3 4 4 3 3 4 3 36 

52 5 4 5 3 5 5 4 5 5 5 46 

53 4 3 4 4 3 5 3 5 4 4 39 

54 4 3 3 2 4 5 4 3 3 4 35 

55 3 5 5 5 4 5 4 4 4 4 43 

56 4 3 2 4 3 3 2 3 3 2 29 

57 2 4 2 3 1 2 1 2 1 2 20 

58 4 5 5 5 4 5 4 4 4 4 44 

59 4 4 4 3 4 5 4 4 4 4 40 

60 4 4 4 4 4 4 4 4 4 4 40 

61 4 4 5 4 4 4 5 4 4 4 42 

62 5 4 4 4 3 4 4 3 5 4 40 

63 3 4 4 4 5 3 4 4 5 5 41 

64 5 4 5 4 3 3 4 3 5 4 40 

65 5 5 4 5 5 5 4 5 5 5 48 

66 4 4 4 2 4 4 3 4 4 4 37 

67 5 4 5 4 4 4 5 4 4 4 43 

68 5 5 5 5 5 5 4 4 5 4 47 

69 4 5 4 4 5 4 5 4 5 4 44 

70 5 5 5 4 5 5 4 5 4 4 46 

71 4 5 5 5 4 5 4 5 4 4 45 

72 4 3 4 5 4 5 5 4 4 4 42 

73 5 4 5 5 5 5 3 5 5 5 47 

74 4 5 4 5 4 5 5 4 5 5 46 
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Responden 
Butir Pernyataan 

Total 
BM1 BM2 BM3 BM4 BM5 BM6 BM7 BM8 BM9 BM10 

75 5 5 4 5 5 5 4 5 5 3 46 

76 4 5 4 5 4 4 4 5 4 5 44 

77 4 3 4 5 4 4 4 5 4 4 41 

78 5 5 5 4 5 5 4 4 5 3 45 

79 4 4 4 4 5 5 5 4 4 5 44 

80 5 4 4 4 4 4 3 4 4 4 40 

81 4 4 4 5 4 4 4 3 4 3 39 

82 3 4 4 5 4 4 4 5 4 4 41 

83 5 5 4 5 5 4 4 4 5 5 46 

84 5 4 4 3 4 5 4 5 4 4 42 

85 4 5 4 4 5 4 4 5 4 5 44 

86 5 5 4 4 4 4 4 5 4 5 44 

87 3 4 2 3 1 2 1 2 2 2 22 

88 5 5 4 4 3 4 4 5 4 4 42 

89 4 3 3 4 4 4 4 4 3 3 36 

90 4 4 4 5 4 5 5 4 4 4 43 

91 5 5 4 3 4 5 4 5 5 5 45 

92 1 1 1 5 5 5 1 5 5 5 34 

93 4 5 5 4 5 5 3 5 4 5 45 

94 4 4 4 5 4 4 5 4 4 4 42 

95 4 5 5 4 5 4 2 5 5 5 44 

96 5 5 5 2 5 4 5 5 5 4 45 

97 4 3 4 5 4 3 4 5 4 4 40 

98 3 5 4 4 5 4 4 4 4 5 42 

99 5 4 4 4 3 4 4 5 4 4 41 

100 5 2 4 4 3 5 4 5 4 5 41 
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Data Tabulasi Responden Variabel 

Citra Merek (X2) 

 

Responden 
Butir Pernyataan 

Total 
CM1 CM2 CM3 CM4 CM5 CM6 CM7 CM8 

1 4 4 4 5 5 5 5 5 37 

2 4 4 4 4 4 3 3 4 30 

3 4 4 4 4 3 3 4 3 29 

4 5 5 5 4 3 5 4 4 35 

5 1 5 5 5 5 1 5 5 32 

6 3 4 5 4 5 2 5 5 33 

7 4 5 3 5 5 4 4 5 35 

8 5 5 5 5 5 5 5 5 40 

9 5 4 4 5 5 5 4 5 37 

10 5 5 5 5 4 5 5 5 39 

11 4 4 4 4 4 3 3 4 30 

12 5 5 5 5 5 5 5 5 40 

13 5 5 5 5 4 5 5 5 39 

14 5 5 5 5 5 5 5 5 40 

15 5 5 5 5 5 5 5 5 40 

16 4 4 4 4 4 4 4 4 32 

17 4 4 5 5 5 4 4 4 35 

18 5 4 5 5 4 5 5 5 38 

19 3 4 4 4 4 4 3 4 30 

20 4 4 4 4 4 4 4 4 32 

21 5 5 5 5 5 5 5 5 40 

22 5 4 5 4 4 4 5 4 35 

23 3 4 5 5 4 4 4 5 34 

24 4 4 4 4 4 4 4 4 32 

25 5 4 4 4 4 4 4 4 33 

26 4 4 4 4 4 4 4 4 32 

27 5 5 5 5 5 5 5 5 40 

28 5 4 3 4 4 3 4 5 32 

29 3 5 4 3 4 4 5 4 32 

30 4 5 5 4 5 4 4 4 35 

31 5 5 5 5 5 5 5 5 40 

32 4 4 4 4 4 4 4 4 32 

33 4 4 5 3 5 4 4 5 34 

34 5 5 4 4 4 4 5 4 35 

35 4 4 5 3 5 4 4 5 33 
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Responden 
Butir Pernyataan 

Total 
CM1 CM2 CM3 CM4 CM5 CM6 CM7 CM8 

36 4 5 5 4 5 5 5 5 38 

37 5 5 5 5 5 5 5 5 40 

38 3 5 3 4 5 4 4 4 32 

39 3 5 3 4 4 3 5 5 32 

40 4 3 5 4 4 4 5 5 34 

41 5 5 5 5 5 5 5 5 40 

42 4 4 4 4 4 4 4 4 32 

43 5 5 5 5 5 5 5 5 40 

44 4 5 4 5 4 5 4 4 35 

45 3 4 4 5 4 5 4 4 33 

46 5 3 4 3 5 5 3 4 32 

47 4 4 3 4 4 3 4 4 30 

48 4 5 4 5 4 5 3 4 34 

49 5 5 5 5 5 5 5 5 40 

50 3 4 4 4 3 4 4 4 30 

51 4 4 4 5 5 4 2 2 30 

52 3 5 3 4 5 3 5 4 32 

53 3 4 3 4 4 4 4 4 30 

54 4 5 3 4 5 3 5 3 32 

55 4 5 3 5 4 5 4 4 34 

56 5 3 4 3 3 5 5 4 32 

57 3 4 5 5 5 4 4 4 34 

58 4 4 4 4 4 3 4 4 31 

59 4 4 4 3 4 4 4 4 31 

60 5 5 5 5 5 5 5 5 40 

61 5 4 4 5 3 3 4 5 33 

62 4 5 4 5 3 3 4 4 32 

63 5 4 5 5 5 4 4 4 36 

64 3 5 4 3 3 5 5 4 32 

65 4 3 5 4 5 4 5 4 34 

66 5 4 4 3 2 5 4 5 32 

67 3 4 3 5 2 4 5 5 31 

68 4 5 2 3 4 4 5 5 32 

69 3 5 4 4 3 5 4 5 33 

70 4 5 4 4 4 4 4 4 33 

71 4 4 3 4 3 4 4 4 30 

72 5 4 4 4 4 4 4 4 33 

73 5 5 5 5 5 5 5 5 40 

74 3 4 4 3 4 4 3 4 29 



136 
 

 

 

 

 

 

Responden 
Butir Pernyataan 

Total 
CM1 CM2 CM3 CM4 CM5 CM6 CM7 CM8 

75 3 4 4 3 4 4 4 4 30 

76 5 5 5 4 4 5 5 5 38 

77 4 5 4 4 5 4 4 5 35 

78 4 5 4 3 5 5 4 4 34 

79 4 5 4 5 4 5 4 4 35 

80 4 4 4 4 4 5 5 5 35 

81 4 4 4 4 4 4 4 4 32 

82 5 5 5 5 5 5 5 5 40 

83 5 4 3 4 5 4 4 5 34 

84 4 5 5 4 4 4 4 4 34 

85 5 5 5 5 5 5 5 5 40 

86 5 5 4 4 4 4 4 5 35 

87 5 4 5 4 5 5 4 5 37 

88 4 5 5 3 4 4 4 5 34 

89 5 5 5 5 5 5 4 4 38 

90 4 4 4 4 4 5 4 5 34 

91 5 5 5 5 5 5 5 5 40 

92 4 4 4 4 4 4 4 4 32 

93 5 5 5 5 5 5 5 5 40 

94 5 5 4 4 4 4 4 4 34 

95 5 3 5 4 4 4 4 4 33 

96 5 5 5 5 5 5 5 5 40 

97 4 4 4 4 4 4 4 4 32 

98 4 3 5 3 4 2 5 5 31 

99 4 5 5 4 5 4 4 5 36 

100 5 5 5 5 5 5 5 5 40 
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Lampiran 8 

Hasil Output Analisis Deskriptif SPSS 

Descriptive Statistics 

N Minimum Maximum Mean 
Std. 

Deviation 

BM 100 22 50 42.81 4.143 

CM 100 21 40 32.42 3.712 

LP 100 30 55 46.05 4.331 

Valid N (listwise) 100     

 

 

Lampiran 9 

Hasil Output SPSS Uji Normalitas 

One-Sample Kolmogorov-Smirnov Test 

Unstandardize 
d Residual 

N 100 

Normal Parametersa,b Mean .0000000 

Std. Deviation 5.26633546 

Most Extreme Differences Absolute .085 

 Positive  .085  

Negative -.080 

Test Statistic .085 

Asymp. Sig. (2-tailed) .071c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

 
Lampiran 10 

Hasil Output SPSS Uji Multikolonieritas 

 
 

 

 
Model 

Coefficientsa 

Collinearity Statistics 

Tolerance VIF 

 
 

 
a. Dependent Variable: LP 

1 BM 1.000 1.000 

CM 1.000 1.000 

 



138 
 

 
 
 

 
Lampiran 11 

Hasil Output SPSS Uji Heterokedastisitas 

Grafik Scatterplot 

 

 

 

Lampiran 12 

Hasil Output SPSS Uji Linearitas 

Hasil Uji Linearitas Barberman Terhadap Loyalitas Pelanggan 

ANOVA Table 
Sum of 

Squares df 
Mean 

Square F Sig. 

LP * 
BM 

Between 
Groups 

(Combined) 971.843 21 46.278 1.638 .062 

Linearity 364.589 1 364.589 12.90 
6 

.001 

Deviation from 
Linearity 

607.254 20 30.363 1.075 .392 

Within Groups 2203.517 78 28.250   

Total 3175.360 99    
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Lampiran 13 

Hasil Output SPSS Uji Linearitas 

Hasil Uji Linearitas Citra Merek Terhadap Loyalitas Pelanggan 
 

ANOVA Table 

Sum of 
Squares df 

Mean 
Square F Sig. 

LP * 
CM 

Between 
Groups 

(Combined) 867.443 17 51.026 1.813 .040 

Linearity 69.428 1 69.428 2.467 .120 

Deviation from 
Linearity 

798.015 16 49.876 1.772 .049 

Within Groups 2307.917 82 28.145   

Total 3175.360 99    

 

 

Lampiran 14 

Hasil Output SPSS Uji Koefisien Korelasi 

Correlations 

BM CM LP 

BM Pearson 
Correlation 

1 -.014 .339** 

Sig. (2-tailed)  .891 .001 

N 100 100 100 

CM Pearson 
Correlation 

-.014 1 -.148 

Sig. (2-tailed) .891  .142 

N 100 100 100 

LP Pearson 
Correlation 

.339** -.148 1 

Sig. (2-tailed) .001 .142  

N 100 100 100 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 
Lampiran 15 

Hasil Output SPSS Uji Regresi Linear Berganda 

Coefficientsa 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

 
 
 

T 

 
 
 

Sig. 

Collinearity 
Statistics 

Model B Std. Error Beta Tolerance VIF 

1 (Constant) 33.254 5.388  6.172 .000   

BM .366 .103 .337 3.567 .001 1.000 1.000 

CM -.140 .093 -.143 -1.516 .133 1.000 1.000 

a. Dependent Variable: LP 
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Lampiran 16 

Hasil Output SPSS Uji Parsial (t) 

 

Coefficientsa 

Unstandardized 
Coefficients 

Standardized 
Coefficients 

 
 

 
T 

 
 

 
Sig. 

Collinearity 
Statistics 

Model B Std. Error Beta 
Tolera 

nce VIF 

1 (Constant 
) 

33.254 5.388  6.172 .000   

BM .366 .103 .337 3.567 .001 1.000 1.000 

CM -.140 .093 -.143 -1.516 .133 1.000 1.000 

a. Dependent Variable: LP 

 

 
Lampiran 17 

Hasil Output SPSS Uji Simultan (F) 

ANOVAa 
Model  Sum of Squares Df Mean Square F Sig. 

1 Regression 429.665 2 214.833 7.590 .001b 

Residual 2745.695 97 28.306   

Total 3175.360 99    

a. Dependent Variable: LP 
b. Predictors: (Constant), CM, BM 

 

 

Lampiran 18 

Hasil Output SPSS Uji Koefisien Determinasi (R2) 

Model Summaryb 

Model R R Square 
Adjusted R 

Square 
Std. Error of the 

Estimate 

1 .368a .135 .117 5.320 

a. Predictors: (Constant), CM, BM 
b. Dependent Variable: LP 
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