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Lampiran 1
Kuesioner Penelitian

Assalamualaikum wr.wb.

Perkenalkan saya Adnan Jody Runaldi mahasiswa Universitas Binaniaga
Indonesia Program Studi Manajemen Program Sarjana Fakultas Ekonomi dan
Bisnis. Saat ini saya sedang melkikn penelitian dalam rangka penyelesaian
studi dengan juduii P e n g Kuvalitds Pelayanan, Promosi, Harga, dan
Lokasi terhadap Kepuasan pelanggan Hanunhaundryo .

Terkait dengan hal tersebut, saya memohon kesediaan Bapak/Ibu/Saudara/i,
untuk meluangkan wakthya untuk mengisi kuesioner ini. Kuesioner ini adalah
salah satu sarana untuk memperoleh data yang diperlukan untuk pesktipan
ini.

Bapak/Ibu/Saudara/i, jawaban yang diberikan tidak akan dinilai salah atau
benar. Serta, kerahasiaan data peneliikan dijamin dan saya mengharapkan
informasi dan jawaban yang sesungguhnya dari Bapak/Ibu/Saudara/i sesuai
kondisi yang dirasakan sebagai pelanggan Haauwmdry:

Atas waktu dan kesediaan Bapak/Ibu/Saudara/i saya ucapkan terima kasih.
Wassalamualaikum wwb

Hormat saya,

Adnan Jody Runaldi
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LEMBAR KUESIONER
Isilah pertanyaan di bawah ini dengan memberikan tandacheck list
() éantuk jawaban yang sesuai dengan pilihan andatau mengisi titik yang
telah disediakan.
A. Screening
1. Apakah anda menggunakaasa Laundry dalam beberapa minggu
terakhir?
] Ya (Lanjut) [] Tidak (Tutup)
2. Dimanakah biasanya anda menggunakanljasadry?
[ ] HanumLaundry [ ] IndoLaundry
] JavalLaundry [ Lainnya
3. Seberapa sering anda menggunakanljasadry?
[] 1 kali dalam seminggu [ ] 2 kali dalam seminggu
[ ] 1 kali dalam sebulan [ ] Lainnya
B. Identitas Responden

Berilah tandacheck list(t & pada salah satu pilihan jawaban dan

tulisan jawaban singkat bila jawaban anda tidak tersedia pada pilihan pada

kuesioner ini.
Nama : OO
oooooooo
Jenis Kelamin : [] Laki-laki [] Perempuan

Usia . [[] 1217 Tahun [_] 24-29 Tahun



129

1823 tadwun [] 30-35tahun
Di atas36 tahun

Pekerjaan PelajarMahasiswa [_] PNS
Pegawai Swasta [_] Wirausaha
Lainnya

Penghasilan Rp 1.000.000 Rp 2.000.000
Rp 2.100.000 Rp 3000.000

Rp 3.100.000 Rp 4.®0.000

OOooooodod

>Rp 4.000.000

C. Petunjuk Pengisian Kuesioner

1. Sebelum mengisi kuesioner ini, dimohon untuk Bapak/Ilbu membaca
setiap butir pertanyaan dengan cermat.

2. Bapak/lbu tinggal beri tandzheck listft & ) pada kol om ya
dengan pilihan.

3. Untuk setiap butir pertanyaan hanya diperbolehkan memilih satu
jawaban.

4. Semua pertanyaan yang ada, mohon dijawab tanpa ada satupun yang

terlewat.
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D. Contoh Kuesioner
Keterangan Jawaban

Sangat Tidak Setuju (S7S: 1

Tidak Setuju (TS) 2
Netral (N) 3
Setuju (S) 4
Sangat Setuju (SS) )

Variabel Kepuasan Pelanggan STS|TS| N | S |SS

Kesesuaian Harapan

Packingan pakaian sesuai dengan haray .
saya.




PERNYATAAN KUESIONER

131

No Variabel K epuasan Pelangga STS| TS SS
Kesesuaian Harapan
1 Pakaian bersiBesuai dengayang saya
" | harapkan.
5 Respon cepat karyawan sesuai dengan
" | yang saya harapkan.
3 Wangi parfum sesuai denggang saya
" | harapkan.
Kesediaan untuk Merekomendasi
4 Saya bersedimerekomendasikaHanum
" | Laundrykepada kerabat saya
5 Saya lersedia memberikan informasi
" | positif kepada kerabat saya.
Minat Datang Kembali
6 Saya akan berkunjung kembali untuk
" | mencuci pakaian saya di Handaundry.
Saya akan menggunakgsaHanum
7. | Laundrylagi karena pelayanan yang
memuaskan
No Variabel Kualitas Pelayanan STS| TS SS
Bukti Fisik
8. | Karyawan Hanunbaundry berpenampilan
rapih dan sopan.
9. | Outlet Hanum Laundry tertata rapih dat
bersih.
Keandalan
10. | Karyawan Hanum Laundry memberikan
pelayanan yang dapat diandalkan.
11.| Karyawan HanumLaundry memberika
pelayanan yang informatif.
Daya Tanggap
12.| Karyawan Hanumiaundry cepat tanggay
dalam melayani keluhan
13.| Karyawan Hanum Laundry selalu
memberikarbantuan ketika dibutuhkan.
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Jaminan

14.

Karyawan Hanum Laundry dapat
berkomunikasi dengan baik.

15.

Keluhan pelanggan diatasi dengan baik.

16.

Tepat waktu dalam melayani.

Empati

17.

Karyawan HanumLaundry memberikan
pelayanan yang baik danmah

18.

Karyawan Hanunbaundrymelayani tanpg
membed&bedakarpelanggan.

No

Variabel Promosi

STS

TS

SS

Periklanan

19.

Iklan Hanumlaundry menarik.

20.

Iklan Hanum Laundry menampilkanjasa
laundryyang jelas

21.

Iklan dari Hanum Laundry mudah
dipahami

Promosi Penjualan

22.

Hanum Laundry memberikan potonga
harga atauliscount

23.

Pesan promosi yang disampaikelanum
Laundry jelas.

24.

Hanum Laundry memberikan pmosi

yang menarik perhatian

Penjua

lan Langsung

25.

Karyawan Hanum Laundry sangat
informatif.

26.

Karyawan Hanum Laundry menawarkar
jasa antar jemput.

27.

Karyawan Hanum Laundry memberikan
brosur kepada banyak orang.

No

Harga

STS

TS

SS

Harga

Bersaing

28.

Hargajasa HanunLaundrydapat bersain

denga pesaing.
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29.

Harga jasa Hanum Laundry lebih
ekonomis dibanding pesaing

Harga Terjangkau

30.

Harga yang ditawarkan Hanunhaundry
dapat dijangkau semua kalangan.

31.

Harga yang ditawarkan Hanunbaundry
sesuai dengan harapan.

Harga Sesuai Kualitas

32.

Harga jasa Hanurbaundry sesuai denga
kualitas yang diberikan.

33.

Hargajasa Hanuniaundry sesuai denga
kualitas yang diharapkan

34.

Hargajasa HanunlLaundry sesuai denga
kualitas yang diinginkan.

No

Variabel Lokasi

STS

TS

Akses

35.

Lokasi untuk ke Hanumniaundry dapat
menggunakan transportasi umum.

36.

Lokasimenuju Hanuntaundryluas.

37.

Lokasi menuju HanumLaundry lancar

bebas kemacetan.

Lokasi

yang Strategis

38.

Hanum Laundry dapat terlihat jelas da|
jalan raya.

39.

Hanum Laundry memiliki tanda (banne
atau spanduk).

40.

HanumLaundryberada di keramaian.

Fasilitas Parkir

41.

Hanum Laundry mempunyai lahan park|
yang luas.

42.

Area parkir HanumLaundry berada di
lokasi yang aman.

43.

Area parki Hanum Laundry berada di

lokasi yang nyaman.
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LAMPIRAN 2

HASIL TABULASI UJI VALIDITAS VARIABEL KUALITAS

PELAYANAN (X1)

TotalX1

39

20
34
28
34
44
37

44
41

21

40
40
32

26
39

44
45

40
46

34
44
39

38

45

24
38

45

38

38

27

125

121

66

66

57

98

93

125

121

X1.2 | X1.3 | X1.4 | X1.5 | X1.6 | X1.7 | X1.8 | X1.9 | X1.10 | X1.11

115

X1.1

117

No

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
Total
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TotalX2

45

36
36
36

16
44
38

16
36
37

27
36

16
36
44
38
41

45

36
36
24
45

27

15
27

29
41

43

45

44

X2.9

117

X2.8

113

PROMOSI (X2)

X2.7

117

X2.6

114

X2.5

113

X2.4

115

X2.3

117

HASIL TABULASI UJI VALIDITAS VARIABEL

X2.2

113

X2.1

116

No

10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30

Total
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TotalX3

27
35
27
28
29
35
27

15
28
32

19
32

35
30
32

29
35

35

29
26
27

35

27

28
29
23
28
34
35
33

X3.7

128

X3.6

120

X3.5

126

X3.4

130

X3.3

128

X3.2

126

HASIL TABULASI UJI VALIDITAS V. ARIABEL HARGA (X3)

X3.1

126

No

10
11

12
13
14
15
16
17
18
19
20
21

22

23
24

25

26

27

28
29
30

Total




137

HASIL TABULASI UJI VALIDITAS VARIA BEL LOKASI (X4)

TotalX4

33
44
34
35
37
42

35
20
36
39
27
41

43

38
41

38
44
45

38

33
33
44
34
35
37
30
37
44
45

42

X4.9

111

X4.8

129

X4.7

128

X4.6

120

X4.5

126

X4.4

130

X4.3

128

X4.2

126

X4.1

126

No

10
11
12
13
14
15
16
17
18
19
20
21

22
23

24
25
26
27

28
29
30
Total
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HASIL TABULASI UJI VALIDITAS VARIABEL KEPUASAN

TotalY

27
35
27
28
29
35
27

15
28
31

19
32

35
31

32

29
35

35

29
25
27

35

27

28
29
24
28
34
35
33

Y7

128

Y6

120

Y5

126

Y4

130

PELANGGAN (Y)

Y3

128

Y2

126

Y1

126

No

10
11

12
13
14
15
16
17
18
19
20
21

22

23
24

25

26

27

28
29
30

Total
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LAMPIRAN 3
HASIL UJI VALIDITAS VARIABEL KUALITAS PELAYANAN (X1)
Correlations
Kualitas Kualitas Kualitas Kualitas Kualitas Kualitas Kualitas Kualitas Kualitas Kualitas Kualitas Total
Pelayanan | Pelayanan | Pelayanan | Pelayanan | Pelayanan | Pelayanan | Pelayanan | Pelayanan | Pelayanan | Pelayanan | Pelayanan X1

Kualitas Pearson 1 .929” 430 512" 564" 726" 4617 .284 .284 4307 5127 | 846"
Pelayanan Correlation

Sig. (2-tailed) .000 .018 .004 .001 .000 .010 129 129 .018 .004 .000

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson .929™ 1 536" .366" 440 .708" 455" 138 138 536" 366" | .776"
Pelayanan Correlation

Sig. (2-tailed) .000 .002 .047 .015 .000 .012 466 466 .002 .047 .000

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson 430 536" 1 676" 116 660" .852" .070 .070 1.000™ 676" | .703"
Pelayanan Correlation

Sig. (2-tailed) .018 .002 .000 .540 .000 .000 713 713 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson 512" .366" .676" 1 .283 584" 681" .337 .337 676" 1.000" | .766"
Pelayanan Correlation

Sig. (2-tailed) .004 .047 .000 .130 .001 .000 .068 .068 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson 564" 440 116 .283 1 667" .138 219 219 116 .283| .581"
Pelayanan Correlation

Sig. (2-tailed) .001 .015 .540 .130 .000 466 244 244 .540 .130 .001

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson 726" .708" .660™ .584" 667" 1 607" .186 .186 .660™ 584" | 850"
Pelayanan Correlation

Sig. (2-tailed) .000 .000 .000 .001 .000 .000 .324 .324 .000 .001 .000

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson 461 455" .852" .681" .138 607" 1 .165 .165 .852" 6817 | .692"
Pelayanan Correlation

Sig. (2-tailed) .010 .012 .000 .000 .466 .000 .383 .383 .000 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson .284 .138 .070 .337 .219 .186 .165 1 1.000™ .070 .337| .523"
Pelayanan Correlation

Sig. (2-tailed) 129 .466 713 .068 .244 .324 .383 .000 713 .068 .003

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson .284 .138 .070 .337 .219 .186 .165 1.000™ 1 .070 .337| .523"
Pelayanan Correlation
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Sig. (2-tailed) 129 .466 713 .068 .244 .324 .383 .000 713 .068 .003

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson 430 536" 1.000™ 676" 116 .660” .852" .070 .070 1 676" | .703"
Pelayanan Correlation

Sig. (2-tailed) .018 .002 .000 .000 .540 .000 .000 713 713 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30
Kualitas Pearson 512" .366" 676" 1.000™ .283 584" 681" .337 .337 676" 1| .766"
Pelayanan Correlation

Sig. (2-tailed) .004 .047 .000 .000 .130 .001 .000 .068 .068 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30
Total X1 Pearson .846™ 776" .703" 766" 581" .850” 692" 523" 523" .703" 766" 1

Caorrelation

Sig. (2-tailed) .000 .000 .000 .000 .001 .000 .000 .003 .003 .000 .000

N 30 30 30 30 30 30 30 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

HASIL UJI RELIABILITAS VARIABEL KUALITAS PELAYANAN (X1)

Reliability Statistics

Cronbach's Alpha

N of ltems

.879

11




HASIL UJI VALIDITAS VARIABEL

PROMOSI (X2)
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Correlations
Promosi Promosi Promosi Promosi Promosi Promosi Promosi Promosi Promosi Total X2
Promosi | Pearson Correlation 1 .836" .896" .814" .924" .883" .896" .849" .801" .923"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
Promosi | Pearson Correlation .836" 1 .900" .906" .902" .880" .900" .848" .887" .941"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
Promosi | Pearson Correlation .896" .900" 1 .909™ .895™ .888" 1.000" .826" .893" .958"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
Promosi | Pearson Correlation .814™ .906™ .909™ 1 .849™ .938™ .909" 916" .986™ .966™
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
Promosi | Pearson Correlation .924™ .902™ .895™ .849™ 1 .872" .895™ .833" .810" .933"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
Promosi | Pearson Correlation .883" .880™ .888™ .938™ .872" 1 .888™ .988™ .933" .969™
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
Promosi | Pearson Correlation .896™ .900™ 1.000" .909™ .895™ .888™ 1 .826™ .893" .958™
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Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
Promosi | Pearson Correlation .849" .848" .826" .916" .833" .988" .826" 1 .918" .939"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
Promosi | Pearson Correlation .801" .887" .893" .986" .810" .933" .893" .918" 1 .954"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
Total X2 | Pearson Correlation .923" .941" .958" .966" .933" .969" .958" .939" .954" 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).

HASIL UJI RELIABILITAS VARIABEL PROMOSI

Reliability Statistics

Cronbach's Alpha

N of Items

.984

9

(X2)
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HASIL VALIDITAS VARIABEL HARGA (X3)
Correlations
Harga Harga Harga Harga Harga Harga Harga Total X3
Harga Pearson Correlation 1 .685" .738" .698™ 1.000™ .645™ .848™ .935™
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30
Harga Pearson Correlation .685™ 1 .943" .598™ .685™ 431" .821" .844™
Sig. (2-tailed) .000 .000 .000 .000 .018 .000 .000
N 30 30 30 30 30 30 30 30
Harga Pearson Correlation .738" .943" 1 .635" .738" .492™ .874" .889™
Sig. (2-tailed) .000 .000 .000 .000 .006 .000 .000
N 30 30 30 30 30 30 30 30
Harga Pearson Correlation .698" .598" .635" 1 .698™ .384" .758" .783"
Sig. (2-tailed) .000 .000 .000 .000 .036 .000 .000
N 30 30 30 30 30 30 30 30
Harga Pearson Correlation 1.000™ .685" .738" .698" 1 .645" .848" .935"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30
Harga Pearson Correlation .645™ 431" 492" .384" .645™ 1 .542" 707"
Sig. (2-tailed) .000 .018 .006 .036 .000 .002 .000
N 30 30 30 30 30 30 30 30
Harga Pearson Correlation .848" .821" .874" .758" .848" .542" 1 .937"




Sig. (2-tailed) .000 .000 .000 .000 .000 .002 .000

N 30 30 30 30 30 30 30 30
Total X3 | Pearson Correlation .935" .844" .889" .783" .935" 707" .937" 1

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30
** Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).

HASIL UJI RELIABILITAS VARIABEL HARGA (X3)

Reliability Statistics

Cronbach's Alpha N of Items

.939

7
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HASIL VALIDITAS VARIABEL LOKASI (X4)
Correlations
Lokasi Lokasi Lokasi Lokasi Lokasi Lokasi Lokasi Lokasi Lokasi Total X4
Lokasi Pearson Correlation 1 .685" .738" .698" 1.000™ .645" .848" .369" 428" .900"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .045 .018 .000
N 30 30 30 30 30 30 30 30 30 30
Lokasi Pearson Correlation .685" 1 .943" .598" .685" 431" .821" 525" .368" .836"
Sig. (2-tailed) .000 .000 .000 .000 .018 .000 .003 .045 .000
N 30 30 30 30 30 30 30 30 30 30
Lokasi Pearson Correlation .738" .943" 1 .635" .738" 492" .874" .622" 412 .894"
Sig. (2-tailed) .000 .000 .000 .000 .006 .000 .000 .024 .000
N 30 30 30 30 30 30 30 30 30 30
Lokasi Pearson Correlation .698™ .598™ .635™ 1 .698™ .384" 758" 573" 489" .809"
Sig. (2-tailed) .000 .000 .000 .000 .036 .000 .001 .006 .000
N 30 30 30 30 30 30 30 30 30 30
Lokasi Pearson Correlation 1.000" .685™ 738" .698™ 1 .645™ .848™ .369" 428" .900"
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .045 .018 .000
N 30 30 30 30 30 30 30 30 30 30
Lokasi Pearson Correlation .645™ 431 492™ .384" .645™ 1 .542™ 367" .305 .690™
Sig. (2-tailed) .000 .018 .006 .036 .000 .002 .046 .102 .000
N 30 30 30 30 30 30 30 30 30 30
Lokasi Pearson Correlation .848" .821" 874" 758" .848" 542" 1 .563" 412 .926"
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Sig. (2-tailed) .000 .000 .000 .000 .000 .002 .001 .024 .000
N 30 30 30 30 30 30 30 30 30 30
Lokasi Pearson Correlation .369" 525" .622" 573" .369" .367" .563" 1 .192 .632"
Sig. (2-tailed) .045 .003 .000 .001 .045 .046 .001 .310 .000
N 30 30 30 30 30 30 30 30 30 30
Lokasi Pearson Correlation 428" .368" 412 489" 428" .305 412 192 1 567"
Sig. (2-tailed) .018 .045 .024 .006 .018 .102 .024 .310 .001
N 30 30 30 30 30 30 30 30 30 30
Total X4 Pearson Correlation .900" .836" .894" .809" .900" .690" .926" .632" 567" 1
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .001
N 30 30 30 30 30 30 30 30 30 30
**_Correlation is significant at the 0.01 level (2-tailed).
*, Correlation is significant at the 0.05 level (2-tailed).
HASIL UJI RELIABILITAS VARIABEL LOKASI (X4)

Reliability Statistics

Cronbach's Alpha

N of Items

.924

9
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HASIL VALIDITAS VARIABEL KEPUASAN PELANGGAN (Y)

Correlations
Kepuasan | Kepuasan | Kepuasan | Kepuasan | Kepuasan | Kepuasan | Kepuasan

Pelanggan| Pelanggan| Pelanggan| Pelanggan| Pelanggan| Pelanggan| Pelanggan| Total Y

Kepuasan Pearson 1 .685" .738" .698" 1.000° .645" .738" .923"
Pelanggan Correlation

Sig. (2tailed) .000 .000 .000 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30

Kepuasan Pearson .685" 1 .943" .598" .685" 431 .943" .867"
Pelanggan Correlation

Sig. (2tailed) .000 .000 .000 .000 .018 .000 .000

N 30 30 30 30 30 30 30 30

Kepuasan Pearson 738" 943" 1 .635" .738" 497" 1.000° 917"
Pelanggan Correlation

Sig. (2tailed) .000 .000 .000 .000 .006 .000 .000

N 30 30 30 30 30 30 30 30

Kepuasan Pearson .698" .598" .635" 1 .698" .384 .635" .768"
Pelanggan Correlation

Sig. (2tailed) .000 .000 .000 .000 .036 .000 .000

N 30 30 30 30 30 30 30 30

Kepuasan Pearson 1.000° .685" 738" .698" 1 .645" .738" .923"
Pelanggan Correlation

Sig. (2tailed) .000 .000 .000 .000 .000 .000 .000

N 30 30 30 30 30 30 30 30

Kepuasan Pearson .645" 431 497" .384 .645" 1 497" .703"
Pelanggan Correlation

Sig. (2tailed) .000 .018 .006 .036 .000 .006 .000

N 30 30 30 30 30 30 30 30

Kepuasan Pearson 738" .943" 1.000° .635" .738" 497" 1 917
Pelanggan Correlation

Sig. (2tailed) .000 .000 .000 .000 .000 .006 .000

N 30 30 30 30 30 30 30 30
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Total Y Pearson 923" .867" 917" .768" 923" .703" 917" 1
Correlation
Sig. (2tailed) .000 .000 .000 .000 .000 .000 .000
N 30 30 30 30 30 30 30 30

**_Correlation is significant at the 0.01 level-{&iled).
*, Correlation is significant at the 0.05 levelled).

HASIL UJI RELIABILITAS VARIABEL KEPUASAN PELANGGAN (Y)

Reliability Statistics
Cronbach's Alpha N of Items
.937 7
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LAMPIRAN 4
HASIL TABULASI RESPONDEN VARIABEL KUALITAS PELAYANAN (X1)

55
44
42

44
18
53
47

18
44
45

32

44
18
44
53
47

48

55
44
30
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34
37
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45

37

48
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55
53
40
18
44
53
47

48
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45

X1.1 | X1.2 | X1.3 | X1.4 | X1.5| X1.6 | X1.7 | X1.8 | X1.9 | X1.10 | X1.11 | TotalX1

No

10
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29
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34
35

36
37

38
39
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30
54
18
45

37

48

52

55
53
30
31

34
37

53
47

48

55
39

42

30
54
30
31

34
18
45

37

53
18

45

37

42

40
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53
47

18
30
31

34
37

X1.1| X1.2| X1.3| X1.4| X1.5| X1.6 | X1.7 | X1.8| X1.9| X1.10| X1.11 | TotalX1

No
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34
40
53
47

51

52

36

42

30
54
51

34
42

38

40
53
47

18
30
31

34
37

44
43

53
47

50
55
37

43

30
54
47

48

55
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42

30
54
32

31
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No
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27
37

48

52

46

53
32

36

36

53
47

48

55
39

42

30
27
31

34
37

34
42
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54
39
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48
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30
54
42

30
54
39

18
33
37

48

52

55
53
42
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54
33
18
33
37

48

52

18
45

37

30
54
33
18
33
37

18
45
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53
42

30
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33
18
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X1.1| X1.2| X1.3| X1.4| X1.5| X1.6 | X1.7 | X1.8| X1.9| X1.10| X1.11| TotalX1

No
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42
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37
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55
42
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48
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55
42
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48
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327
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362
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366
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30
54
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18
33

37

55
44
42

44
18
53
47

18
30
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37

1359
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No
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HASIL TABULASI RESPONDEN VARIABEL PROMOSI (X2)

45
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44
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44
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45

36

36

24
45

27
15
27
29
41

43

45

44
37

27
36

16
36

44
38
41

45

36

36

45

36

36

36

16
44
38
16
16
36

44
36

X2.1 | X2.2 | X2.3 | X2.4 | X2.5| X2.6 | X2.7 | X2.8 | X2.9 | TotalX2

No

287
288
289
290
201
292
293
294
295
296
297
298
299
300
301
302
303
304
305
306
307
308
309
310
311
312
313
314
315
316
317
318
319
320
321
322
323
324
325
326
327




167

24
45

27
15
27
29
41

43

45

44
37

27
36

16
36

44
38
41

45

36

38
16

36

37

27
36

16
36

44
36

24
45

27

15
27

29
36

16
36

44
38

X2.1 | X2.2 | X2.3 | X2.4 | X2.5 | X2.6 | X2.7 | X2.8 | X2.9 | TotalX2

No

328
329
330
331
332
333
334
335
336
337
338
339
340
341

342

343
344
345
346
347
348
349
350
351
352
353
354
355
356
357
358
359
360
361
362
363
364
365
366
367
368




168

41

45

36

36

24
45

27
15
27
29
41

43

45

44
37

27
36

X2.1 | X2.2 | X2.3 | X2.4 | X2.5| X2.6 | X2.7 | X2.8 | X2.9 | TotalX2

1468 | 1432 | 1485| 1454 | 1433 | 1436 1485| 1423 | 1480

No

369
370
371
372
373
374
375
376
377
378
379
380
381
382
383
384
385
Total
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HASIL TABULASI RESPONDEN VARIABEL HARGA (X3)

TotalX3

27
35
27
28
29
35
27

15
28
26
19

15
32

30
26
28
27

28
29
24
28
35

27

20
29
23
28

34

15
33
32
19

15
33
30
32
27

15
35
23

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

No

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25

26
27

28
29
30
31

32
33
34
35

36
37

38
39
40




170

TotalX3

26
27
33

27
25
27
33
27

15
25

15
19
25
27
35
27
28
29
24
28
24
24
23
27

34
33

15
32

19

15
28
31

19
25
27

35
27

28
29
24
28

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

No

41

42

43

44
45

46

47

48

49

50
51

52

53
54
55
56
57
58
59
60
61

62
63
64
65

66
67

68
69
70
71

72
73
74
75
76
77
78
79
80
81




171

TotalX3

15
19
25
27
35
27
28
29
24
28
26
27
31

27
28
29
23
28
25
27

35

27

28
29
24
28

15
29
31

33
29
26
27

35
27

28
29
34
27

15
28

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

No

82

83
84
85
86
87

88
89
90
91

92

93
94
95
96
97

98
99

100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118
119
120
121
122




172

TotalX3

31

19
25
27
35
27
28
29
24
28
28
29
23
28
25
27
35

27

28
29
24
28
19
25
27

35

27

28
29
24
28
28
29
23
28
34
28
31

19
32

35

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

No

123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143

144
145
146
147
148
149
150
151
152
153

154
155
156
157
158
159
160
161
162
163




173

TotalX3

31

32

29
25
27
35
27
28
29
24
28
31

19
31

23
30
23
29
33
27

32

27

23
29
23
28
34
25
27

35
27

28
29
24
28
23
26
30
32
26
28

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

No

164
165
166
167
168
169
170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203
204




174

TotalX3

31

19
25
27
35
27
28
29
24
28
19
32

26
30
23
29
25
27

35

27

28
29
24
28
23
25
27

35

27

28
29
24
28
29
23
28
31

19
32
35
31

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

No

205
206
207
208
209
210
211
212
213
214
215
216
217
218
219
220
221
222
223
224
225
226
227
228
229
230
231
232
233
234
235
236
237
238
239
240
241

242
243
244
245




175

TotalX3

32

29
32

19
25
27
35
27
28
29
24
28
28
26
23
28
25
27

35

27

28
29
24
28

15
28
31

19
32
35
31

32
29
26
35
27

15
28
32
19

15

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

No

246
247
248
249
250
251

252
253
254
255
256
257
258
259
260
261
262
263
264
265
266
267
268
269
270
271
272
273
274
275
276
277
278
279
280
281
282
283
284
285
286




176

TotalX3

28
31

19
32

35
31

32

29
27
35
27
28
29
23
28
34
35

33

15
19
32

35

30
32

29
35

35

29
26
27

28
31

19
32
35
31

32
29
30

15
26

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

No

287
288
289
290
291
292
293
294
295
296
297
298
299
300
301
302
303
304
305
306
307
308
309
310
311
312
313
314
315
316
317
318
319
320
321
322
323
324
325
326
327




177

TotalX3

27
35
27
28
29
23
28
31

19
32

35
31

32

29
30

15
29
35

35

29
27

15
28

15
19
32

15
30

15
26
27

35
27

28
29
23

15
35
30

15
29

X3.7

X3.6

X3.5

X3.4

X3.3

X3.2

X3.1

No

328
329
330
331
332
333
334
335
336
337
338
339
340
341

342

343
344
345

346
347

348
349
350
351
352
353
354
355
356
357
358
359
360
361
362
363
364
365
366
367
368




178

TotalX3

15
35
29
26
27
35
27
28
29
23
28
34
35
33
32

19

15

X3.7

1518

X3.6

1433

X3.5

1473

X3.4

1572

X3.3

1534

X3.2

1505

X3.1

1485

No

369
370
371
372
373
374
375
376
377
378
379
380
381
382
383
384
385
Total




179

HASIL TABULASI RESPONDEN VARIABEL LOKASI (X4)

33
44
34
35

37

42

35

20
36

39

27
41

43

38
41

38
44
45

38
33
33
44
34
35

37

30
37

44
45

42

39

27

41

43

38
41

38
44
45

38

X4.1 | X4.2 | X4.3 | X4.4 | X4.5 | X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

No

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25
26
27
28
29
30
31

32
33

34
35

36
37

38
39
40




180

33
33
44
34
35

37

30
37

44
45

42

33
44
34
35

37

42

35

20
36

39

27
41

43

38
41

33
33
44
34
35

37

30
37

44
45

42

42

35

20
36

X4.1| X4.2 | X4.3 | X4.4 | X4.5| X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

No

41

42

43

44
45

46

47

48

49

50
51

52

53
54
55
56
57
58
59
60
61

62
63
64
65
66
67
68
69
70
71

72
73
74
75
76
77
78
79
80
81




181

39

27
41

43

38
41

38
44
45

38
33
33
44
34
35

37

30
37

44
45

42

39

27
41

43

38
41

38
44
45

38
33
33
44
34
35

37

30
37

44
45

X4.1| X4.2 | X4.3 | X4.4 | X4.5| X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

No

82

83
84
85
86
87

88
89
90
91

92

93
94
95
96
97

98
99
100
101
102
103

104
105
106
107
108
109
110
111
112
113

114
115
116
117
118
119
120
121
122




182

42

33
44
34
35

37

42

35

20
36

39

27
41

43

38
41

33
33
44
34
45

42

33
44
34
35

37

42

35

20
36

39

27

41

43

38
41

33
33
44
34

X4.1| X4.2 | X4.3 | X4.4 | X4.5| X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

No

123
124
125
126
127
128
129
130
131
132
133
134
135
136
137
138
139
140
141
142
143

144
145
146
147
148
149
150
151
152
153

154
155
156
157
158
159
160
161
162
163




183

35

37

30
37

44
45

42

42

35

20
36

39

27
41

43

38
41

38
44
35

20
36

39

27
41

43

38
41

33
33
44
34
45

42

33
44
34
35

37

42

35

X4.1| X4.2 | X4.3 | X4.4 | X4.5| X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

No

164
165
166
167
168
169
170
171
172
173
174
175
176
177
178
179
180
181
182
183
184
185
186
187
188
189
190
191
192
193
194
195
196
197
198
199
200
201
202
203
204




184

20
36

39

27
41

43

38
41

33
33
44
34
35

37

30
37

44
45

42

37

44
45

42

33
44
34
35

37

42

35

20
36

39

27

41

43

38
41

33
33

44

X4.1| X4.2 | X4.3 | X4.4 | X4.5| X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

No

205
206
207
208
209
210
211
212
213
214
215
216
217
218
219
220
221
222
223
224
225
226
227
228
229
230
231
232

233
234
235
236
237
238
239
240
241

242
243
244
245




185

34
45

42

33
44
34
35

37

42

35

20
36

39

27
41

43

38
41

33
33
44
34
35

37

30
37

44
45

42

33
44
34
35

37

42

35

20
36

39

27

41

X4.1| X4.2 | X4.3 | X4.4 | X4.5| X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

No

246
247
248
249
250
251
252
253
254
255
256
257
258
259
260
261
262
263
264
265
266
267
268
269
270
271
272
273
274
275
276
277
278
279
280
281
282
283
284
285
286




186

43

38
41

38
44
45

38
33
33
44
34
35

37

30
37

44
45

42

39

27
41

43

38
41

38
44
45

38
33
33
44
34
35

37

30
37

44
34

35

37

42

X4.1 | X4.2 | X4.3 | X4.4 | X4.5 | X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

No

287
288
289
290
201
292
293
294
295
296
297
298
299
300
301
302
303
304
305
306
307
308
309
310
311
312
313
314
315
316
317
318
319
320
321
322
323
324
325
326
327




187

35

20
36

39

27
41

43

38
41

33
33
44
34
35

37

30
37

44
45

42

37

44
45

42

33
44
34
35
37

42

35

20
36

39

27

41

41

43

38
41

38

X4.1| X4.2 | X4.3 | X4.4 | X4.5| X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

No

328
329
330
331
332
333
334
335
336
337
338
339
340
341

342

343
344
345
346
347
348
349
350
351
352
353
354
355
356
357
358
359
360
361
362
363
364
365
366
367
368




188

44
45

38
33
33
44
34
35

37

30
37

44
45

42

39

27
41

X4.1| X4.2 | X4.3 | X4.4 | X4.5| X4.6 | X4.7 | X4.8 | X4.9 | TotalX4

1624 | 1607 | 1637 | 1666 | 1624 | 1525| 1641 | 1650 | 1425

No

369
370
371
372
373
374
375
376
377
378
379
380
381
382
383
384
385
Total
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HASIL TABULASI RESPONDEN VARIABEL KE PUASAN PELANGGAN(Y)

totally

27
35
27
28
29
35
27

15
28
31

19
32

35
31

32

29
35

35

29
25

27

35

27

28
29
24
28
34
35
33

31

19
32
35
31

32
29
35
35
29

Y7

Y6

Y5

Y4

Y3

Y2

Y1

No

10
11
12
13
14
15
16
17
18
19
20
21

22
23
24
25

26
27

28
29
30
31

32
33
34
35

36
37

38
39
40
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