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LAMPIRAN 1 

KUESIONER PENELITIAN 

 

 

Kuesioner Penelitian 

Perkenalkan nama saya Sopiyan mahasiswa tingkat akhir 

Universitas Binaniaga Indonesia jurusan Manajemen, saat ini saya sedang 
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melakukan penelitian tentang. “Pengaruh Gaya Hidup dan Inovasi Produk 

Terhadap Keputusan Konsumen Menggunakan Kartu Kredit Bank Mega” 

Terimakasih sebelumnya saya ucapkan kepada responden yang telah secara 

sukarela berpartisipasi menjawab pertanyaan  dalam kuesioner ini. Saya 

menjamin kerahasiaan jawaban anda terkait kuesioner ini. Hasil survey ini 

digunakan untuk menyelesaikan tugas akhir bukan untuk tujuan komersil. Atas 

kesediaan saudara-saudari saya ucapkan terimakasih. Semoga penelitian ini 

bermanfaat bagi kita semua. 

1.  Identitas Responden : 

Jenis Kelamin : a. Laki-Laki 

 b. Perempuan 

 Usia  : a. 21 tahun-29 tahun            c. > 45 

     b. 30 tahun-45tahun 

 Domisili : a. Bogor                               c. Jakarta 

   : b. Depok                              d. Tangerang 

 Pekerjaan : a. Karyawan   c. IRT 

     b. Wirausaha   d. Lainnya 

 

 Apakah anda mengetahui kartu kredit Bank Mega? 

a. Ya,saya tau 



95 

 

 

 

b. Tidak,saya tidak tahu 

Apakah anda pernah melihat iklan kartu kredit Bank Mega? 

a. Ya,saya pernah 

b. Tidak,saya tidak pernah 

Apakah anda memiliki kartu kredit Bank Mega? 

a. Ya,saya memiliki 

b. Tidak,saya tidak memiliki 

 

II. Pilihlah jawaban dengan memberi tanda (√) pada kolom yang tersedia sesuai  

    jawaban yang mewakili anda. 

    Sangat Setuju (SS)   :  5 

    Setuju (S)    :  4 

    Netral (N)    :  3 

    Tidak Setuju (TS)   :  2 

    Sangat Tidak Setuju (STS)  :  1 

    

LAMPIRAN 2 

HASIL JAWABAN RESPONDEN 

 

N 

GAYA HIDUP X1 INOVASI PRODUK X2 KEPUTUSAN NASABAH Y 

G
H1 

G
H2 

G
H3 

G
H4 

G
H5 

IP
1 

IP
2 

IP
3 

IP
4 

IP
5 

KN
1 

KN
2 

KN
3 

KN
4 

KN
5 

KN
6 

1 5 5 5 5 5 5 4 4 5 4 4 5 5 5 4 5 
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2 5 4 4 4 5 5 4 4 4 4 4 4 4 4 4 4 

No Pernyataan 
Penilaian 

STS TS N S SS 

A Gaya Hidup           

  Aktivitas           

1 
Kartu kredit Bank Mega mempermudah melakukan 

pembayaran           

  Ketertarikan           

2 
Kartu kredit Bank Mega memberikan penawaran sesuai 

kebutuhan Nasaba           

3 
Memiliki kartu kredit Bank Mega memberikan nasabah 
banyak keuntungan           

  Pendapat           

4 Di jaman sekarang kartu kredit sangat dibutuhkan           

5 
Saya selalu mempertimbangkan harga bahkan untuk hal-hal 

yang kecil           

B Inovasi Produk           

  Perluasan Lini           

6 Banyaknya kantor cabang Bank Mega memudahkan Nasabah           

7 
Memilih kartu kredit Bank Mega karna memiliki produk yang 
beragam           

  Produk Baru           

8 Kartu kredit Bank Mega selalu berinovasi           

9 
Memilih kartu kredit Bank Mega karna lebih unggul dari 
pesaing           

  Produk Benar-Benar Baru           

10 Kartu kredit Bank Mega selalu berinovasi           

C Keputusan Nasabah           

  Pengenalan Kebutuhan           

11 
Memilih kartu kredit Bank Mega karna mampu memenuhi 

kebutuhan Nasabahnya           

  Pencarian Informasi           

12 
Memilih kartu kredit Bank Mega karena selalu memberikan 

potongan harga           

  Evaluasi Alternatif           

13 
Evaluasi kartu kredit Bank lain dan hasilnya kartu kredit 

Bank Mega lebih baik           

  Keputusan Pembelian           

14 
Anda memilih kartu kredit Bank Mega karna keunggulan 

produknya           

  Prilaku Pasca Pembelian           

15 Anda merasa puas setelah memilih kartu kredit Bank Mega           

16 
Anda akan merefrensikan kartu kredit Bank Mega kepada 
kerabat anda           

  Total           
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3 5 5 5 5 4 5 4 5 5 5 4 5 5 5 5 5 

4 5 5 5 5 4 4 5 5 5 4 5 5 5 5 5 5 

5 3 4 3 3 3 4 3 3 4 4 4 3 3 3 3 3 

6 5 3 4 5 1 5 4 3 3 2 4 5 3 5 5 4 

7 3 3 3 4 3 3 1 4 5 5 2 3 2 2 3 2 

8 4 3 4 4 4 4 3 3 3 3 3 4 3 3 3 4 

9 4 2 4 4 4 4 4 4 2 4 4 4 4 4 4 2 

10 5 4 5 3 5 4 4 4 4 4 4 4 4 3 3 4 

11 5 4 2 1 5 3 2 1 2 3 4 3 4 4 4 2 

12 5 5 4 5 4 4 4 4 5 5 4 5 5 5 4 5 

13 5 5 3 4 5 5 4 3 3 3 3 4 3 4 4 4 

14 4 2 3 3 3 4 4 2 2 3 4 2 2 3 2 3 

15 4 4 3 5 5 4 5 4 3 5 4 5 4 5 4 4 

16 4 3 3 3 5 4 4 4 4 4 4 3 4 4 4 4 

17 5 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 

18 4 4 4 4 4 5 5 4 4 4 5 5 4 4 4 3 

19 4 5 5 5 2 4 3 4 4 4 4 4 5 4 3 4 

20 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 5 

21 2 2 2 2 3 2 3 1 3 3 3 3 1 2 3 3 

22 4 4 5 4 4 5 4 4 4 4 5 4 4 4 4 4 

23 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

24 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

25 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 

26 4 5 4 5 3 3 3 4 4 3 4 4 2 2 4 3 

27 5 4 3 4 3 4 4 4 3 3 3 4 4 4 4 3 

28 5 4 3 5 4 3 4 3 5 4 4 3 5 3 4 3 

29 4 4 3 3 3 3 3 3 4 3 3 3 3 4 3 4 

30 5 4 5 4 4 4 5 5 5 5 5 4 3 3 3 5 

31 4 4 4 4 5 5 5 4 4 4 4 4 4 4 4 5 

32 5 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 

33 5 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 

34 5 4 3 4 4 4 3 3 5 4 4 4 4 5 4 3 

35 5 4 4 5 5 5 4 4 4 5 5 5 5 4 5 5 

36 5 4 4 5 4 3 4 5 5 5 5 5 5 5 4 4 

37 5 5 5 4 5 5 4 4 5 4 4 5 5 5 4 5 

38 5 4 4 5 5 5 4 4 4 4 4 4 4 4 4 4 

39 5 5 5 5 4 5 4 5 5 5 4 5 5 5 5 5 

40 5 5 5 3 4 4 5 5 5 4 5 5 5 5 5 5 

41 3 4 3 5 3 4 3 3 4 4 4 3 3 3 3 3 

42 5 3 4 4 1 5 4 3 3 2 4 5 3 5 5 4 

43 3 3 3 4 3 3 1 4 5 5 2 3 2 2 3 2 
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44 4 3 4 4 4 4 3 3 3 3 3 4 3 3 3 4 

45 4 2 4 3 4 4 4 4 2 4 4 4 4 4 4 2 

46 5 4 5 1 5 4 4 4 4 4 4 4 4 3 3 4 

47 5 4 2 5 5 3 2 1 2 3 4 3 4 4 4 2 

48 5 5 4 4 4 4 4 4 5 5 4 5 5 5 4 5 

49 5 5 3 3 5 5 4 3 3 3 3 4 3 4 4 4 

50 4 2 3 5 3 4 4 2 2 3 4 2 2 3 2 3 

51 4 4 3 3 5 4 5 4 3 5 4 5 4 5 4 4 

52 4 3 3 4 5 4 4 4 4 4 4 3 4 4 4 4 

53 5 4 4 4 4 4 5 4 4 4 4 4 4 4 4 4 

54 4 4 4 5 4 5 5 4 4 4 5 5 4 4 4 3 

55 4 5 5 5 2 4 3 4 4 4 4 4 5 4 3 4 

56 5 5 5 2 5 5 5 5 5 5 5 5 5 5 5 5 

57 2 2 2 4 3 2 3 1 3 3 3 3 1 2 3 3 

58 4 4 5 4 4 5 4 4 4 4 5 4 4 4 4 4 

59 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

60 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

61 4 4 3 5 4 4 4 4 4 4 4 4 4 4 4 4 

62 4 5 4 4 3 3 3 4 4 3 4 4 2 2 4 3 

63 5 4 3 5 3 4 4 4 3 3 3 4 4 4 4 3 

64 5 4 3 3 4 3 4 3 5 4 4 3 5 3 4 3 

65 4 4 3 4 3 3 3 3 4 3 3 3 3 4 3 4 

66 5 4 5 4 4 4 5 5 5 5 5 4 3 3 3 5 

67 4 4 4 4 5 5 5 4 4 4 4 4 4 4 4 5 

68 5 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 

69 5 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 

70 5 4 3 5 4 4 3 3 5 4 4 4 4 5 4 3 

71 5 4 4 5 5 5 4 4 4 5 5 5 5 4 5 5 

72 5 4 4 4 4 3 4 5 5 5 5 5 5 5 4 4 

73 5 5 5 5 5 5 4 4 5 4 4 5 5 5 4 5 

74 5 4 4 5 5 5 4 4 4 4 4 4 4 4 4 4 

75 5 5 5 3 4 5 4 5 5 5 4 5 5 5 5 5 

76 5 5 5 5 4 4 5 5 5 4 5 5 5 5 5 5 

77 3 4 3 4 3 4 3 3 4 4 4 3 3 3 3 3 

78 5 3 4 4 1 5 4 3 3 2 4 5 3 5 5 4 

79 3 3 3 4 3 3 1 4 5 5 2 3 2 2 3 2 

80 4 3 4 3 4 4 3 3 3 3 3 4 3 3 3 4 

81 4 2 4 1 4 4 4 4 2 4 4 4 4 4 4 2 

82 5 4 5 5 5 4 4 4 4 4 4 4 4 3 3 4 

83 5 4 2 4 5 3 2 1 2 3 4 3 4 4 4 2 

84 5 5 4 3 4 4 4 4 5 5 4 5 5 5 4 5 



99 

 

 

 

85 5 5 3 5 5 5 4 3 3 3 3 4 3 4 4 4 

86 4 2 3 3 3 4 4 2 2 3 4 2 2 3 2 3 

87 4 4 3 4 5 4 5 4 3 5 4 5 4 5 4 4 

88 4 3 3 4 5 4 4 4 4 4 4 3 4 4 4 4 

89 5 4 4 5 4 4 5 4 4 4 4 4 4 4 4 4 

90 4 4 4 5 4 5 5 4 4 4 5 5 4 4 4 3 

91 4 5 5 2 2 4 3 4 4 4 4 4 5 4 3 4 

92 5 5 5 4 5 5 5 5 5 5 5 5 5 5 5 5 

93 2 2 2 4 3 2 3 1 3 3 3 3 1 2 3 3 

94 4 4 5 4 4 5 4 4 4 4 5 4 4 4 4 4 

95 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 4 

96 4 3 4 5 4 4 4 4 4 4 4 4 4 4 4 4 

97 4 4 3 4 4 4 4 4 4 4 4 4 4 4 4 4 

98 4 5 4 5 3 3 3 4 4 3 4 4 2 2 4 3 

99 5 4 3 3 3 4 4 4 3 3 3 4 4 4 4 3 

100 5 4 3 4 4 3 4 3 5 4 4 3 5 3 4 3 

101 4 4 3 4 3 3 3 3 4 3 3 3 3 4 3 4 

102 5 4 5 4 4 4 5 5 5 5 5 4 3 3 3 5 

103 4 4 4 4 5 5 5 4 4 4 4 4 4 4 4 5 

104 5 4 4 4 4 4 4 4 4 4 4 4 4 4 5 5 

105 5 4 4 5 4 4 4 4 4 4 4 4 4 4 5 5 

106 5 4 3 5 4 4 3 3 5 4 4 4 4 5 4 3 

107 5 4 4 4 5 5 4 4 4 5 5 5 5 4 5 5 

108 5 4 4 5 4 3 4 5 5 5 5 5 5 5 4 4 

109 5 5 5 5 4 5 4 4 5 4 4 5 5 5 4 5 

110 5 4 4 3 3 5 4 4 4 4 4 4 4 4 4 4 

111 5 5 5 5 4 5 4 5 5 5 4 5 5 5 5 5 

112 5 5 5 4 5 4 5 5 5 4 5 5 5 5 5 5 

113 3 4 3 4 4 4 3 3 4 4 4 3 3 3 3 3 

114 5 3 4 4 4 5 4 3 3 2 4 5 3 5 5 4 

115 3 3 3 3 4 3 1 4 5 5 2 3 2 2 3 2 

116 4 3 4 1 5 4 3 3 3 3 3 4 3 3 3 4 

117 4 2 4 5 4 4 4 4 2 4 4 4 4 4 4 2 

118 5 4 5 4 4 4 4 4 4 4 4 4 4 3 3 4 

119 5 4 2 3 4 3 2 1 2 3 4 3 4 4 4 2 

120 5 5 4 5 3 4 4 4 5 5 4 5 5 5 4 5 

 

LAMPIRAN 3 

UJI VALIDITAS 
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Correlations 

 GH1 GH2 GH3 GH4 GH5 

TOTAL_

GH 

GH1 Pearson 

Correlation 
1 ,550** ,443* ,370* ,343 ,759** 

Sig. (2-tailed)  ,002 ,014 ,044 ,064 ,000 

N 30 30 30 30 30 30 

GH2 Pearson 

Correlation 
,550** 1 ,446* ,487** ,245 ,791** 

Sig. (2-tailed) ,002  ,014 ,006 ,193 ,000 

N 30 30 30 30 30 30 

GH3 Pearson 

Correlation 
,443* ,446* 1 ,607** ,084 ,751** 

Sig. (2-tailed) ,014 ,014  ,000 ,658 ,000 

N 30 30 30 30 30 30 

GH4 Pearson 

Correlation 
,370* ,487** ,607** 1 -,108 ,693** 

Sig. (2-tailed) ,044 ,006 ,000  ,569 ,000 

N 30 30 30 30 30 30 

GH5 Pearson 

Correlation 
,343 ,245 ,084 -,108 1 ,457* 

Sig. (2-tailed) ,064 ,193 ,658 ,569  ,011 

N 30 30 30 30 30 30 

TOTAL_GH Pearson 

Correlation 
,759** ,791** ,751** ,693** ,457* 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,011  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 

 

 

 

 
 

 

Correlations 

 IP1 IP2 IP3 IP4 IP5 TOTAL_IP 

IP1 Pearson 

Correlation 
1 ,551** ,514** ,151 ,182 ,633** 
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Sig. (2-

tailed) 
 ,002 ,004 ,427 ,336 ,000 

N 30 30 30 30 30 30 

IP2 Pearson 

Correlation 
,551** 1 ,507** ,175 ,260 ,676** 

Sig. (2-

tailed) 
,002  ,004 ,356 ,166 ,000 

N 30 30 30 30 30 30 

IP3 Pearson 

Correlation 
,514** ,507** 1 ,654** ,655** ,912** 

Sig. (2-

tailed) 
,004 ,004  ,000 ,000 ,000 

N 30 30 30 30 30 30 

IP4 Pearson 

Correlation 
,151 ,175 ,654** 1 ,639** ,724** 

Sig. (2-

tailed) 
,427 ,356 ,000  ,000 ,000 

N 30 30 30 30 30 30 

IP5 Pearson 

Correlation 
,182 ,260 ,655** ,639** 1 ,737** 

Sig. (2-

tailed) 
,336 ,166 ,000 ,000  ,000 

N 30 30 30 30 30 30 

TOTAL_IP Pearson 

Correlation 
,633** ,676** ,912** ,724** ,737** 1 

Sig. (2-

tailed) 
,000 ,000 ,000 ,000 ,000  

N 30 30 30 30 30 30 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 
 

Correlations 

 KN1 KN2 KN3 KN4 KN5 KN6 

TOTAL_

KN 
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KN1 Pearson 

Correlation 
1 ,428* ,498** ,419* ,391* ,419* ,646** 

Sig. (2-tailed)  ,018 ,005 ,021 ,033 ,021 ,000 

N 30 30 30 30 30 30 30 

KN2 Pearson 

Correlation 
,428* 1 ,559** ,693** ,704** ,606** ,838** 

Sig. (2-tailed) ,018  ,001 ,000 ,000 ,000 ,000 

N 30 30 30 30 30 30 30 

KN3 Pearson 

Correlation 
,498** ,559** 1 ,745** ,571** ,481** ,837** 

Sig. (2-tailed) ,005 ,001  ,000 ,001 ,007 ,000 

N 30 30 30 30 30 30 30 

KN4 Pearson 

Correlation 
,419* ,693** ,745** 1 ,687** ,582** ,885** 

Sig. (2-tailed) ,021 ,000 ,000  ,000 ,001 ,000 

N 30 30 30 30 30 30 30 

KN5 Pearson 

Correlation 
,391* ,704** ,571** ,687** 1 ,355 ,771** 

Sig. (2-tailed) ,033 ,000 ,001 ,000  ,054 ,000 

N 30 30 30 30 30 30 30 

KN6 Pearson 

Correlation 
,419* ,606** ,481** ,582** ,355 1 ,738** 

Sig. (2-tailed) ,021 ,000 ,007 ,001 ,054  ,000 

N 30 30 30 30 30 30 30 

TOTAL_

KN 

Pearson 

Correlation 
,646** ,838** ,837** ,885** ,771** ,738** 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000 ,000  

N 30 30 30 30 30 30 30 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

LAMPIRAN 4 

UJI RELIABILITAS 
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     Gaya Hidup (X1) 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,714 5 

 
 

    Inovasi Produk (X2) 

 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,792 5 

 
 

    Keputusan Nasabah (Y) 

 

 

 

 
 

 

 

Correlations 

 

LAMPIRAN 5 

UJI STATISTIK DESKRIPTIF 

 

 

 

Statistics 

 GH1 GH2 GH3 GH4 GH5 

GAYA 

HIDUP 

N Valid 120 120 120 120 108 120 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,875 6 
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Missing 9 9 9 9 21 9 

Mean 4,43 3,89 3,83 4,03 3,94 19,72 

Median 5,00 4,00 4,00 4,00 4,00 20,00 

Mode 5 4 4 4 4 21 

Sum 531 467 459 483 426 2366 

 

 

 

GH1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 3 2,3 2,5 2,5 

N 8 6,2 6,7 9,2 

S 44 34,1 36,7 45,8 

SS 65 50,4 54,2 100,0 

Total 120 93,0 100,0  

Missing System 9 7,0   

Total 129 100,0   

 

 

 

 

 

 

 

 

 

 

 

 

 

GH2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 10 7,8 8,3 8,3 

N 21 16,3 17,5 25,8 

S 61 47,3 50,8 76,7 

SS 28 21,7 23,3 100,0 

Total 120 93,0 100,0  
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Missing System 9 7,0   

Total 129 100,0   

 

 

 

GH3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 7 5,4 5,8 5,8 

N 35 27,1 29,2 35,0 

S 50 38,8 41,7 76,7 

SS 28 21,7 23,3 100,0 

Total 120 93,0 100,0  

Missing System 9 7,0   

Total 129 100,0   

 

 
 

GH4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 3,1 3,3 3,3 

TS 3 2,3 2,5 5,8 

N 18 14,0 15,0 20,8 

S 56 43,4 46,7 67,5 

SS 39 30,2 32,5 100,0 

Total 120 93,0 100,0  

Missing System 9 7,0   

Total 129 100,0   

 

 
 

GH5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 2,3 2,8 2,8 

TS 3 2,3 2,8 5,6 
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N 21 16,3 19,4 25,0 

S 51 39,5 47,2 72,2 

SS 30 23,3 27,8 100,0 

Total 108 83,7 100,0  

Missing System 21 16,3   

Total 129 100,0   

 

 
 

Statistics 

 IP1 IP.2 IP3 IP.4 IP5 

INOVASI 

PRODUK 

N Valid 120 120 120 120 120 120 

Missing 0 0 0 0 0 0 

Mean 4,07 3,83 3,72 3,94 3,94 19,49 

Median 4,00 4,00 4,00 4,00 4,00 20,00 

Mode 4 4 4 4 4 20 

Sum 488 459 446 473 473 2339 

 
 

IP1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 3 2,5 2,5 2,5 

N 20 16,7 16,7 19,2 

S 63 52,5 52,5 71,7 

SS 34 28,3 28,3 100,0 

Total 120 100,0 100,0  

 

 
 

IP2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 4 3,3 3,3 3,3 

TS 4 3,3 3,3 6,7 
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N 23 19,2 19,2 25,8 

S 67 55,8 55,8 81,7 

SS 22 18,3 18,3 100,0 

Total 120 100,0 100,0  

 

 
 

IP3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 7 5,8 5,8 5,8 

TS 3 2,5 2,5 8,3 

N 24 20,0 20,0 28,3 

S 69 57,5 57,5 85,8 

SS 17 14,2 14,2 100,0 

Total 120 100,0 100,0  

 

 
 

IP4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 11 9,2 9,2 9,2 

N 20 16,7 16,7 25,8 

S 54 45,0 45,0 70,8 

SS 35 29,2 29,2 100,0 

Total 120 100,0 100,0  

 

 
 

IP.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 4 3,3 3,3 3,3 

N 26 21,7 21,7 25,0 

S 63 52,5 52,5 77,5 
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SS 27 22,5 22,5 100,0 

Total 120 100,0 100,0  

 

 
 

Statistics 

 KN1 KN2 KN3 KN4 KN5 KN6 

KEPUTUS

AN 

NASABAH 

N Valid 120 120 120 120 120 120 120 

Missing 0 0 0 0 0 0 0 

Mean 3,98 4,04 3,84 3,93 3,92 3,88 23,58 

Median 4,00 4,00 4,00 4,00 4,00 4,00 24,00 

Mode 4 4 4 4 4 4 24 

Sum 478 485 461 471 470 465 2830 

 

 
 

KN1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 4 3,3 3,3 3,3 

N 16 13,3 13,3 16,7 

S 78 65,0 65,0 81,7 

SS 22 18,3 18,3 100,0 

Total 120 100,0 100,0  

 

 
 

KN2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 3 2,5 2,5 2,5 

N 24 20,0 20,0 22,5 

S 58 48,3 48,3 70,8 

SS 35 29,2 29,2 100,0 
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Total 120 100,0 100,0  

 

 
 

KN3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid STS 3 2,5 2,5 2,5 

TS 10 8,3 8,3 10,8 

N 21 17,5 17,5 28,3 

S 55 45,8 45,8 74,2 

SS 31 25,8 25,8 100,0 

Total 120 100,0 100,0  

 

 
 

KN4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 10 8,3 8,3 8,3 

N 21 17,5 17,5 25,8 

S 57 47,5 47,5 73,3 

SS 32 26,7 26,7 100,0 

Total 120 100,0 100,0  

 

 

 
 

KN5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 3 2,5 2,5 2,5 

N 28 23,3 23,3 25,8 

S 65 54,2 54,2 80,0 

SS 24 20,0 20,0 100,0 
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Total 120 100,0 100,0  

 

KN6 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 12 10,0 10,0 10,0 

N 25 20,8 20,8 30,8 

S 49 40,8 40,8 71,7 

SS 34 28,3 28,3 100,0 

Total 120 100,0 100,0  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 6 

UJI ASUMSI KLASIK, UJI KORELASI,UJI REGRESI, UJI & HASIL UJI 

HIPOTESIS 
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One-Sample Kolmogorov-Smirnov Test 

 

Unstandardized 

Residual 

N 120 
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Normal Parametersa,b Mean ,0000000 

Std. Deviation 2,40811191 

Most Extreme Differences Absolute ,085 

Positive ,066 

Negative -,085 

Test Statistic ,085 

Asymp. Sig. (2-tailed) ,032c 

a. Test distribution is Normal. 

b. Calculated from data. 

c. Lilliefors Significance Correction. 

 

 

 

  

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Correlations 

 

Gaya 

Hidup 

Inovasi 

Produk 

Keputusan 

Nasabah 

Gaya Hidup Pearson 

Correlation 
1 ,684** ,711** 

Sig. (2-tailed)  ,000 ,000 

N 120 120 120 

Inovasi Produk Pearson 

Correlation 
,684** 1 ,746** 

Sig. (2-tailed) ,000  ,000 

N 120 120 120 

Keputusan 

Nasabah 

Pearson 

Correlation 
,711** ,746** 1 

Sig. (2-tailed) ,000 ,000  

N 120 120 120 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1,225 1,607  ,762 ,447 

Gaya Hidup ,514 ,105 ,378 4,908 ,000 

Inovasi 

Produk 
,627 ,099 ,487 6,335 ,000 

a. Dependent Variable: Keputusan Nasabah 

 

 

 

 

 

Coefficientsa 

Model 

Collinearity Statistics 

Tolerance VIF 

1 Gaya Hidup ,532 1,881 

Inovasi Produk ,532 1,881 

a. Dependent Variable: Keputusan Nasabah 
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LAMPIRAN 7 

ANOVAa 

Model 

Sum of 

Squares df 

Mean 

Square F Sig. 

1 Regressi

on 
1185,085 2 592,543 

100,46

3 
,000b 

Residual 690,081 117 5,898   

Total 1875,167 119    

a. Dependent Variable: Keputusan Nasabah 

b. Predictors: (Constant), Inovasi Produk, Gaya Hidup 

Model Summaryb 

Model R 

R 

Square 

Adjusted R 

Square 

Std. Error of 

the Estimate 

1 ,795a ,632 ,626 2,42861 

a. Predictors: (Constant), Inovasi Produk, Gaya Hidup 

b. Dependent Variable: Keputusan Nasabah 
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TABEL F 

 

 

LAMPIRAN 8 
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TABEL T 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

LAMPIRAN 9  

TABEL R 
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