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ABSTRAK 

PENGARUH KUALITAS PRODUK DAN HARGA TERHADAP 

KEPUTUSAN PEMBELIAN ROTI TAWAR SARI ROTI  

DI KOTA BOGOR 

 

Penelitian ini bertujuan untuk mengetahui pengaruh kualitas produk dan harga 

terhadap keputusan pembelian roti tawar merek Sari Roti di Kota Bogor. Metode 

penelitian yang digunakan adalah pendekatan kuantitatif dengan jenis penelitian 

asosiatif kausal. Data dikumpulkan melalui penyebaran kuesioner kepada 385 

responden yang merupakan konsumen roti tawar Sari Roti di Kota Bogor. Analisis 

data dilakukan menggunakan uji validitas, reliabilitas, asumsi klasik, regresi linier 

berganda, serta uji parsial (t) dan simultan (F) dengan bantuan program SPSS. 

Hasil penelitian menunjukkan bahwa kualitas produk dan harga berpengaruh 

positif dan signifikan terhadap keputusan pembelian dengan nilai signifikansi 

0,000 < 0,05 dan koefisien determinasi (R²) sebesar 0,216. Artinya, 21,6% variasi 

keputusan pembelian dapat dijelaskan oleh kualitas produk dan harga, sementara 

sisanya dipengaruhi oleh faktor lain seperti promosi dan preferensi merek. 

 

Kata  Kunci : Kualitas Produk, Harga, Keputusan Pembelian 
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ABSTRACT 

THE INFLUENCE OF PRODUK QUALITY AND PRICE ON THE 

PURCHASE DECISION OF SARI ROTI WHITE BREAD  

IN BOGOR 

 

This study aims to determine the effect of product quality and price on the 

purchase decision of Sari Roti brand white bread in Bogor City. The research 

method used is a quantitative approach with a causal associative research design. 

Data were collected through the distribution of questionnaires to 385 respondents 

who are consumers of Sari Roti white bread in Bogor City. Data analysis was 

conducted using validity, reliability, and classical assumption tests, as well as 

multiple linear regression analysis, partial (t-test), and simultaneous (F-test) tests 

with the help of the SPSS program. The results of the study show that product 

quality and price have a positive and significant effect on purchase decisions, 

with a significance value of 0.000 < 0.05 and a coefficient of determination (R²) 

of 0.216. This means that 21.6% of the variation in purchase decisions can be 

explained by product quality and price, while the remaining portion is influenced 

by other factors such as promotion and brand preference. 

 

Keywords:  Product Quality, Price, Purchase Decision 
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