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LAMPIRAN

Lampiran 1. Kuesioner

PERNYATAAN
Kualitas Produk (X1)
No. Pernyataan SS TS | STS
Kinerja
Saya merasa produk fashion ditoko walk group
1 : .
dapat berfungsi dengan baik
2 | Menurut saya kinerja produk sangat memuaskan.
3 Kinerja produk sesuai dengan harga yang
ditawarkan.
Daya Tahan
Produk fashion yang dijual oleh toko walk group
4 e .
memiliki daya tahan yang baik.
5 | Produk tidah mudah rusak.
6 Saya tidak pernah mendapatkan masalah dengan

produk yang saya beli.

Kesesuaian Dengan Spesifikasi

Kualitas produk yang saya beli di toko walk group

! sesuai dengan yang saya baca di online review
g Produk yang ditawarkan toko walk group sesuai
dengan standar yang ditawarkan.
9 Model yang dikirim sesuai dengan yang dipilih di
toko online walk group.
Kehandalan
10 Dalam penjualan produk fashion, toko walk group
dapat dipercaya.
11 Dalam mempromosikan produknya, toko walk
group tidak melebih-lebihkan.
12 Saat produk yang dikirim tidak sesuai, admin dari

toko walk group sangat komunikatif.




Online Customer Riview (X2)
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No. Pernyataan SS TS | STS
Kesadaran
13 Saya merasa mendapatkan manfaat dari adanya

online customer review.

Online customer review membuat saya lebih

14 mudah untuk berbelanja online.
Saya merasa lebih mudah dalam mengetahui
15 | kualitas produk melalui review yang diberikan
oleh customer lain.
Frekuensi
16 Semakin banyak jumlah review positif maka

semakin baik reputasi produk tersebut.

Saya akan membeli suatu produk jika banyak

17 . .

review positif terhadap produk tertentu.

Online customer review memberikan saya
18 informasi mengenai kekurangan produk sehingga

saya dapat membandingkan produk dengan
mudah.

Perbandingan

Ketika hendak membeli suatu produk saya
19 membandingkan produk yang sama dan sejenis
dengan melihat review pelanggan pada
marketplace Shopee.
Saya merasa terbantu dengan adanya online
20 | customer review dari waktu terlama hingga
terbaru.
Dengan membandingkan review antar konsumen
21 | lain, memudahkan saya dalam menyeleksi
produk
Pengaruh
22 Dengan adanya online customer review saya

lebih percaya diri dalam memilih produk.




84

23

Saya akan mencari alternatif lain apabila banyak
review negatif terhadap produk yang akan saya
beli

24

Dengan adanya online customer review saya lebih
mudah mengambil keputusan.

Keputusan Pembelian (Y)

No.

Pernyataan

SS

TS

STS

Tujuan Pembelian Sebuah Produk

25

Saya melakukan pembelian produk fashion di
toko walk group melalui shopee sesuai dengan
keinginan.

26

Saya melakukan pembelian produk fashion ditoko
walk group melalui shopee sesuai dengan
kebutuhan.

Bagi saya, berbelanja produk fashion melalui

21 Shopee merupakan pilihan yang tepat.
Saya melakukan pembelian produk fashion ditoko
28 | walk group melalui shopee sesuai dengan

rekomendari dari kerabat.

Pencarian Informasi

Saya mencari informasi produk yang akan saya

29 beli di toko walk group melalui Shopee.

Saya membaca review produk sebelum
30 . .

melakukan pembelian online.

Informasi produk pada pada toko walk group di
31 | Shopee mempengaruhi minat saya untuk segera

melakukan pembelian.

Kebiasaan Dalam Membeli Produk

32

Saya teringat toko walk group apabila
menginginkan suatu produk, terutama produk
fashion.

33

Saya tidak merasa nyaman jika berbelanja produk
fashion jika tidak ditoko walk group.
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34

Saya sering melakukan pembelian produk fashion
melalui e-commerce Shopee.

Memberikan Rekomendasi Kepada Orang Lain

35

Saya merekomendasikan pembelian produk
melalui Shopee kepada teman.

36

Saya merekomendasikan pembelian produk
melalui Shopee kepada keluarga.

37

Saya pernah merekomendasikan pembelian
produk melalui Shopee kepada orang lain.

Melakukan Pembelian Ulang

38

Saya akan melakukan belanja online melalui
Shopee untuk produk lainnya dikemudian hari.

39

Saya sudah melakukan pembelian produk
berulang melalui Shopee secara berkala.

40

Saya melakukan pembelian produk berulang
melalui Shopee karena merasa puas.




86

Lampiran 2. Tabel Tabulasi 30 Sampel

a. Kualitas Produk (X1)

Total

56
51

53
60
52
56
55
59
51

56
52
48

53
49

50
54
60
51

52
57
60
51

57
51

51

53
55
52
54
55

X1.1 | X1.2 | X1.3 | X1.4 | X1.5 | X1.6 | X1.7 | X1.8 | X1.9 | X1.10 | X1.11 | X1.12
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b. Online Customer Review

61

54
60
64
55
60
58
64
58
58
56
52
58
55
55
56
64
57
59
60
62
54
59
58
58
62

58
56
56
60

X2.1 | X2.2 | X2.3 | X2.4 | X2.5 | X2.6 | X2.7 | X2.8 | X2.9 | X2.10 | X2.11 | X2.12 | X2.13 | Total
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Keputusan Pembelian

C.

74
67

79
75

69
71

71

79
69
71

72

66

76
68
68
72

80
70
74
68
80
67

69
70

67

70
71

74
74
77

Y.9 | Y.10 | Y.11 | Y.12 | Y.13 | Y.14 | Y.15 | Y.16 | Total

Y.8

Y.7

Y.6

Y4 | Y5

Y.3

Y.2

Y.1




Lampiran 3 Hasil Uji Validitas

1. Kualitas Produk (X1)

Correlations

X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 Total
X1.1 Pearson Correlation 1 .202 .336 467" .069 .336 272 .067 .336 401" 272 .408" .638"
Sig. (2-tailed) .285 .069 .009 .716 .069 .146 724 .069 .028 .146 .025 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X1.2 Pearson Correlation .202 1 321 .067 .107 .186 247 321 -.050 .396" 247 .302 511"
Sig. (2-tailed) .285 .083 724 574 .326 .188 .083 794 .031 .188 .105 .004
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X1.3 Pearson Correlation .336 321 1 .336 247 A7 .384" .186 357 .396" 247 .302 .698™
Sig. (2-tailed) .069 .083 .069 .189 .011 .036 .326 .052 .031 .188 .105 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X1.4 Pearson Correlation 467" .067 .336 1 .346 .067 .136 .336 .202 267  .408" .136 576"
Sig. (2-tailed) .009 724 .069 .061 724 473 .069 .285 .153 .025 473 .001
N 30 30 30 30 30 30 30 30 30 30 30 30 30
X1.5 Pearson Correlation .069 107 247 .346 1 107 .056 -.033 .033 157 .056 226 .359
Sig. (2-tailed) 716 574 .189 .061 574 767 .864 .864 407 767 .230 .052
N 30 30 30 30 30 30 30 30 30 30 30 30 30




X1.6

X1.7

X1.8

X1.9

X1.10

X1.11

X1.12

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)
N

Pearson Correlation

Sig. (2-tailed)
N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

.336

.069
30
272

.146
30
.067

724

30
.336

.069
30

4017

.028
30
272

.146
30

.408"

.025
30

.186

.326
30
.247

.188
30
321

.083
30
-.050

794
30
.396"

.031
30
247

.188
30
.302

.105
30

457"

.011
30

.384"

.036
30
.186

.326

30
.357

.052
30

.396"

.031
30
247

.188
30
.302

.105
30

.067

724
30
136

473
30
.336

.069
30
.202

.285
30
.267

.153
30

408"

.025
30
.136

AT73
30

107

574
30
.056

767
30
-.033

.864
30
.033

.864
30
157

407
30
.056

767
30
.226

.230
30

30

522"

.003
30
321

.083
30
.357

.052
30
126

.508
30
110

.563
30
.165

.384
30

522"

.003
30

30
.384"

.036
30
.302

.105
30
191

312
30
444"

.014
30
.250

.183
30

321

.083
30
.384"

.036
30

30
.086

.651
30
126

.508
30
.384"

.036
30
-.110

.563
30

.357

.052

30

.302

.105

30

.086

.651

30

30

.009

.962

30

.302

.105

30

247

.188

30

.126

.508

30

191

312

30

126

.508

30

.009

.962

30

30

.055

775

30

.355

.055

30

110

.563
30

444"

.014
30

.384"

.036
30
.302

.105
30
.055

775
30

30
11

.559
30

.165

.384
30
.250

.183
30
-.110

.563
30
.247

.188
30
.355

.055
30
111

.559
30

30

90

573"

.001
30

.639”

.000
30

469"

.009
30

486"

.006
30

532"

.002
30

.555™

.001
30

517"

.003
30
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Total Pearson Correlation .638" 511" .698™ 576" .359 573" .639” 469" 486" 532" 555" 517" 1
Sig. (2-tailed) .000 .004 .000 .001 .052 .001 .000 .009 .006 .002 .001 .003
N 30 30 30 30 30 30 30 30 30 30 30 30 30
**, Correlation is significant at the 0.01 level (2-tailed).
*. Correlation is significant at the 0.05 level (2-tailed).
2. Online Customer Review (X2)
Correlations
X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X210 X2.11 = X2.12 X2.13 Total
X2.1 Pearson Correlation 1 .267 134 -.062 .094  -.094 .018 401" .296 126 -.082 .218 413" 445"
Sig. (2-tailed) .153 481 743 .619 .619 .923 .028 113 .508 .667 247 .023 .014
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X2.2  Pearson Correlation .267 1 -.067 134 424" 283 .208 067 .484" -.067 .000 408" .067 .515™
Sig. (2-tailed) .153 726 481 .019 .130 271 .726 .007 .724 1.000 .025 724 .004
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X2.3 Pearson Correlation 134 -.067 1 .000 .000 .283 .069 .200  -.069 .202 .136 .136 .202 .362"
Sig. (2-tailed) 481 726 1.000 1.000 .130 716 .289 716 .285 473 473 .285 .049
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X2.4  Pearson Correlation -.062 134 .000 1 4727 .094 -.018 134 120 .009 .218 191 .261 412"
Sig. (2-tailed) 743 481 1.000 .008 .619 .923 481 .527 .962 247 312 .164 .024




X2.5

X2.6

X2.7

X2.8

X2.9

X2.10

X2.11

X2.12

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation

30
.094
.619

30

-.094
.619

30
.018
.923

30

401"
.028

30
.296
113

30
.126
.508

30

-.082
.667

30

.218

30
424"
.019
30
.283
.130
30
.208
271
30
.067
.726
30
484"
.007
30
-.067
724
30
.000
1.000
30
408"

30 30 30
.000 4727 1
1.000 .008
30 30 30
.283 .094 .050
130 .619 .793
30 30 30
.069 -.018 .196
716 .923 .300
30 30 30
.200 134 141
.289 481 456
30 30 30
-.069 120 .196
716 527 .300
30 30 30
.202 .009 .190
.285 .962 314
30 30 30
136 .218 144
473 247 447
30 30 30
.136 191 433

30 30
.050 .196
.793 .300

30 30

1 .245
193

30 30
.245 1
.193

30 30
-.141 .208
456 271

30 30
245 426"
.193 .019

30 30
-.048  .386"
.803 .035

30 30
.144 .198
447 .295

30 30
.289 .508"

30
141
456

30

-.141
456

30
.208
271

30

30
-.069
716
30
.202
.285
30
272
.146
30
.136

30
.196
.300
30
.245
.193
30
426"
.019
30
-.069
.716

30

30
247
.189

30

-.085
.656

30

.226

30
.190
314

30

-.048
.803
30
.386"
.035

30
.202
.285

30
.247
.189

30

30
.384"
.036
30
.165

30
144
447
30
144
A47
30
.198
.295
30
272
.146
30
-.085
.656
30
.384"
.036

30

30
.250

30
433"
.017
30
.289
122
30

.508™

.004
30
.136
AT73
30
.226
.230
30
.165
.384
30
.250
.183
30

30
-.048
.803
30
.190
314
30
-.107
574
30
.336
.069
30
172
.363
30
.086
.651
30
.302
.105
30
-.027

92

30

527

.003
30
403"
.027
30

533"

.002
30

471"

.009
30

.510"

.004
30

465"

.010
30

465"

.010
30

631"
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Sig. (2-tailed) .247 .025 473 312 .017 122 .004 473 .230 .384 .183 .885 .000
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
X2.13 Pearson Correlation 413" .067 .202 261  -.048 190  -.107 .336 172 .086 .302 -.027 1 464"
Sig. (2-tailed) .023 .724 .285 .164 .803 .314 574 .069 .363 .651 .105 .885 .010
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Total  Pearson Correlation 445" 515" 362" 412" 527" 403" 533" 471" 510" .465"  .465" .631" .464™ 1
Sig. (2-tailed) .014 .004 .049 .024 .003 .027 .002 .009 .004 .010 .010 .000 .010
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30
*, Correlation is significant at the 0.05 level (2-tailed).
**_Correlation is significant at the 0.01 level (2-tailed).
3. Keputusan Pembelian ()
Correlations
Y1l Y2 Y3 Y4 Y5 Y6 Y7 Y8 Y9 Y10 Y11l Y12 Y13 Y14 Y15 Y16 Total
Y1 Pearson Correlation 1 .134 .200 .346 .202 .067 .336 .467" 272 .134 267 .467" .208 .267 .267 .202 .592"
Sig. (2-tailed) 481 .289 .061 .285 .726 .069 .009 .146 481 .153 .009 271 .153 .153 .285 .001
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30
Y2 Pearson Correlation .134 1 134 157 .396" .000 -.009 267  .464" .330 .071 .134 .296 .205 .196 144 479"
Sig. (2-tailed) 481 481 .407 .031 1.000 .962 .153 .010 .075 .708 481 .113 276 .298 448 .007
N 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30 30




Y3

Y4

Y5

Y6

Y7

Y8

Y9

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

Pearson Correlation

Sig. (2-tailed)

N

Pearson Correlation
Sig. (2-tailed)

N

.200
.289

30
.346
.061

30
.202
.285

30
.067

726
30
.336
.069
30

467"

.009
30
.272
.146
30

.134
481
30
.157
407
30
.396"
.031
30
.000

1.000
30
-.009
.962
30
.267

.153
30
464"
.010
30

30

.069
716

30

.202
.285

30

.333

.072

30

.202
.285

30

.333

.072

30

.136
AT73

30

.069 .202 .333
716 .285 .072

30 30 30
1 -.033 -.069
.864 716

30 30 30
-.033 1 .202

.864 .285
30 30 30
-.069 .202 1
716 .285
30 30 30
107 321 4717
574 .083 .009
30 30 30

346 .202 .200

.061 .285 .289
30 30 30
198 247
.295 .188 AT73
30 30 30

-.136

.202
.285
30
.107
574
30
321
.083
30

471

.009
30

30
.336

.069
30
.110
.563
30

.333
.072

30

.346
.061

30

.202
.285

30

.200

.289

30

.336
.069

30

30

.136
AT73

30

.136
AT73
30
.198
.295
30
.247
.188
30
-.136

473
30
.110
.563
30
.136

473
30

30

535"

.002
30
.296
113
30
.396"
.031
30
134

481
30
126
.508
30
401"

.028
30
.327
.077
30

.267
.153
30
120
527
30
.279
136
30
401"

.028
30

.548™

.002
30
401"

.028
30
-.055
775
30

.067
.726
30

484"

.007
30
.202
.285
30
-.200

.289
30
-.067
724
30
.333

.072
30
.136
AT3
30

.208
271

30

.139
465

30

.247
.189

30

.208

271

30

.107
574

30

.069

.716

30

.339
.067

30

-.134
481
30
536"
.002
30
.009
.962
30
.000

1.000
30
.009
.962
30
401"

.028
30
.218
247
30

.000
1.000
30
573"
.001
30
126
.508
30
.000

1.000
30
-.009
.962
30
.267

.153
30
191
312
30

94

.067
724

30
172
.363

30
.357
.052

30
.202

.285
30
-.050
794
30
.067

724
30
.165
.384
30

444"
.014
30

541"

.002
30

533"

.002
30
.345

.062
30
433"
.017
30

641"

.000
30
456"
.011
30




Y10

Y11

Y12

Y13

Y14

Y15

Pearson Correlation
Sig. (2-tailed)
N

Pearson Correlation

Sig. (2-tailed)
N

Pearson Correlation

Sig. (2-tailed)
N

Pearson Correlation

Sig. (2-tailed)
N

Pearson Correlation

Sig. (2-tailed)
N

Pearson Correlation

Sig. (2-tailed)
N

.134
481

30
.267

.153
30

A67"

.009
30
.208

.271
30
.267

.153
30
.267

.153
30

.330
.075

30

.071

.708

30

134

481

30

.296

113

30

.205

.276

30

.196

.298

30

535"
.002
30
.267

.153
30
.067

726
30
.208

271
30
-134

481
30
.000

1.000
30

.296
113

30
120

527
30

484"

.007
30
139

465
30

536"

.002
30

573"

.001
30

.396"

.031
30
279

136
30
.202

.285
30
247

.189
30
.009

.962
30
126

.508
30

.134
481

30
401"

.028
30
-.200

.289
30
.208

271
30
.000

1.000
30
.000

1.000
30

.126
.508

30
.548"

.002
30
-.067

724
30
.107

574
30
.009

.962
30
-.009

.962
30

401"

.028
30

401"

.028
30
.333

.072
30
.069

.716
30

4017

.028
30
.267

.153
30

.327
.077
30
-.055

775
30
.136

473
30
.339

.067
30
.218

.247
30
191

312
30

30
.205

.276
30

401

.028
30
157

407
30
.339

.067
30
.330

.075
30

205 401"
276 .028
30 30
1 134
481
30 30
134 1
481
30 30
-157 208
407 271
30 30
330 401"
075 .028
30 30
071 535"
708 .002
30 30

.157
407
30
-.157

407
30
.208

271
30

30
-.018

.923
30
.296

113
30

.339
.067

30
.330

.075
30
4017

.028
30
-.018

.923
30

30

473"

.008
30

.330
.075

30
.071

.708
30

.535"

.002
30
.296

113
30

473"

.008
30

30

95

413"
.023
30
126

.508
30
.202

.285
30
172

.363
30
.261

.164
30
413"

.023
30

676"

.000
30

493"

.006
30

.542™

.002
30
422"

.020
30

.526™

.003
30

577

.001
30




Y16 Pearson Correlation .202 .144 .067
Sig. (2-tailed) 285 448 724
N 30 30 30
Total Pearson Correlation  .592" .479"  .444"

Sig. (2-tailed) 001 .007 .014
N 30 30 30

172
.363
30

541"

.002
30

.357
.052
30

533"

.002
30

.202
.285

30

.345

.062

30

-.050
794
30
433"

.017
30

.067
724
30

.641"

.000
30

.165
.384
30

456"

.011
30

413"
.023
30

676"

.000
30

126
.508
30

493"

.006
30

.202
.285
30

542"

.002
30

172
.363
30

422"

.020
30

.261
.164
30

.526™

.003
30

577

96

413
.023
30

.001
30

30

479"

.007
30

479"

.007
30

30

**_Correlation is significant at the 0.01 level (2-tailed).

*. Correlation is significant at the 0.05 level (2-tailed).
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Lampiran 4 Tabulasi Data Jawaban Responden

a. Kualitas Produk

x1.2

Total

53
53
53
49

50
54
51

53

55
51

49

56
56
52
51

53
51

50
55
53
49

52
55
52
51

57
58
54
52
58
55
57
53
55
56
52
53

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.1
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Total

55
54
55
57
52
56
60
52
53
51

50
49

54
53
52
51

51

56
53
53
54
55
54
51

55
55
54
51

52
54
57
55
50
54
53
51

52
57
54
51

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.2

x1.1
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Total

52
50
52
55
52
56
54
50
49

54
56
54
53
51

54
52
56
54
53
55
54
53
56
50
53
55
54
55
49

52
56
56
53
52
50
54
52
56
52
50

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.2

x1.1
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Total

53
51

52
51

50
54
52
54
54
52
54
51

53
52

51

50
57
56
57
53
58
50
52
52
55
53
52
51

52
52
52
51

52
56
55
51

52
55
56
52

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.2

x1.1
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Total

52
52
53
57
55
50
54
57
52
49

54
56
51

55
53
49

52
55
54
53
52
48

54
54
49

53
52
55
55
53
53
54
54
53
54
55
50
55
50
55

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.2

x1.1
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Total

55
53
53
54
52
53
56
55
54
57
56
53
53
54
52
54
55
52
53
54
55
50
55
54
55
52
50
54
52
54
53
53
56
56
52
56
54
52
56
52

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.2

x1.1
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Total

53
52
53
55
54
54
55
56
52
56
50
54
54
55
53
55
55
52
53
56
55
51

51

54
56
56
55
53
54
49

51

55
57
54
57
53
56
57
53
58

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.2

x1.1
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Total

55
55
53
58
50
54
53
59
51

52
50
53
55
53
56
54
54
51

51

54
58
51

53
53
53
54
58
53
56
54
57
57
53
54
51

51

53
54
55
56

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.2

x1.1
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Total

55
53
55
54
52
52
53
52
52
54
56
51

57
56
56
51

51

53
54
54
50
52
53
58
53
55
52
48

56
57
52
54
58
50
54
50
53
53
57
50

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.2

x1.1
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Total

55
54
54
54
56
55
56
50
54
56
49

51

51

52
57
49

53
53
55
53
53
56
55
56
50
53
51

52

x1.12

x1.11

x1.10

x1.9

x1.8

x1.7

x1.6

x1.5

x1.4

x1.3

x1.2

x1.1

b. Online Customer Review

x2.2

57
57
61

59
56
56
53

59

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.1
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62

58
59
55

62

57

55

57

58
57
58
61

56
58
59
62

55

56
58

62

57

60
61

56
59
65

56
55

56
59
57
57
57
57
61

62

57
58
60
56

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.2

x2.1
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56
61

59
59
57
58
60
57

56
61

59
58
62

60
63

54
56
57

59
56
54
57
54
58
57

56
58
58
56
58
61

61

59
59
56
57
53

53

51

56

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.2

x2.1
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62

59
57
61

60
60
58
56
60
57
53

62

58
57
57
57

62

58
56
58
59
58
57

59
56
55

56
55

55

59
57
59
58
59
56
57
57
56
62

56

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.2

x2.1
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55

59
55

56

54
61

61

57

59
60
57

56
60
58
58
57

58
61

59
61

55

56
59
57
62

56
59
58
56
58
57

54
59
60
57
56
59
58
57
62

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.2

x2.1
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60
54
56
60
58
59
56
58
58
57
57

62

55

53

61

59
55

55

58
57

60
58

57

58
58
58
58
59
59
56
60
56
60
57
60
58
53

58
58
58

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.2

x2.1
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58
57
56
56
55

58
53

57

56
60
55

59
60
60
61

55

59
57

59
56
60
57
55

54
58
57
59
60
57
58
58
58
59
59
60
58
61

56
57
61

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.2

x2.1
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55

60
58
60
60
58
55

55

59
58
59
53

59
56
57
58
58
52

55

58
57

60
57

57
54
56
59
62

59
58
56
57
62

59
56
61

58
59
57
57

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.2

x2.1
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56
56
58
56
59
59
58
58
59
61

62

57
55

55

58
60
60
58
61

59
63

61

56
61

59
55

58
56
62

59
59
59
61

54
56
59
59
53

56
57

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.2

x2.1
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54
58
62

57

58
57

55

57

57

60
61

60
62

57
60
53

56
62

60
59
58
58
60
58
58
59

54
57
58
58
60
55

61

60
57
57
61

60
55

59

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

x2.3

x2.2

x2.1
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57

57
57
60
56
63

59
58
58
60
59

54
62

57
57
55

58

x2.13 | Total

x2.12

x2.11

x2.10

x2.9

x2.8

x2.7

x2.6

x2.5

x2.4

75
74
74
72

67

69
65
73
68
68
71

71

71

71

68
71

70
68
75
68

Y.10 | Y.11 | Y.12 | Y.13 | Y.14 | Y.15 | Y.16 | Total

Y.9

Y.8

Y.7

Y.6

Y.5

x2.3

x2.2

x2.1

Y.4

c. Keputusan Pembelian

Y.3

Y.2

Y.1
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66
71

73
71

68
71

69
68
69
75
70
70
74
75
73
67

71

74
72

71

71

69
74
74
72

72

72

71

68
74
73
72

71

68
70

71

72

71

71

71

73
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68
76

72

67

68
69
68
72

69
68
71

66
68
72

69
66

71

66
73
75
73
70
70
67

71

69
66

72

69
68
70
71

77
76

71

75
75
72

74
72

70
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70
71

72

67

72

73
77
69
69
69
71

70
71

70
69
73
70
69
72

70
68
70
72

68
72

74
69
68
74
69
68
73
73
78
74
73
66
70
69
71

72




120

69
71

71

72

71

74
69
73
71

69
71

66
67

67

71

73
67

69
73

72

74
71

73
69
69
75
72

72

67
70
73
70
74
70
69
67
74
70
69
74
71
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69
66
69
69
69
70
71

71

73
69
70
72

75
72

68
69
73
68
75
67

74
73
71

74
68
71

72

75
72

69
69
70
73
71

68
71

77
75
71

73
75
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68
70
70
74
70
70
72

70
70
74
73
69
73
71

69
72

70
69
74
70
70
72

66
69
68
70
69
70
73
67

67
72

75
73

71

70
71

77
72

69
67
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67
68
66
68
67

75
73
74
69
71

73
74
70
75
77
70
72

71

70
67

69
69
74
73
70
73
71

70
72

68
70
74
75
69
70
71

72

73
73
74
71
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69
76

72

70
73
72

70
73
70
71

74
74
72

69
68
69
72

72

71

68
75

71

73
73
70
69
69
69
69
71

73
71

75
73

71

75
70
66
72

76
69
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76
70
68
67

68
74

72

69
69
68
74
71

71

71

72

74
68
70
67

69
69
72

72

74
67

73
71

71

71

65

72

69
73
66
75
68
70




Lampiran 5. Hasil Pengujian SPSS

Variables Entered/Removed?

Variables Variables

Model

1 CUSTOMER
RIVIEW,
KUALITAS

PRODUKP

Entered Removed Method

Enter

a. Dependent Variable: KEPUTUSAN PEMBELIAN

b. All requested variables entered.

Model Summary®

Adjusted R Std. Error of the
Model R R Square Square Estimate
1 4278 182 178 2.294

a. Predictors: (Constant), CUSTOMER RIVIEW, KUALITAS PRODUK
b. Dependent Variable: KEPUTUSAN PEMBELIAN

126

ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 447.907 2 223.953 42.571 .000P
Residual 2009.600 382 5.261
Total 2457.506 384
a. Dependent Variable: KEPUTUSAN PEMBELIAN
b. Predictors: (Constant), CUSTOMER RIVIEW, KUALITAS PRODUK
Coefficients?
Standardized
Unstandardized Coefficients Coefficients
Model B Std. Error Beta t Sig.
1 (Constant) 36.974 3.732 9.907 .000
KUALITAS PRODUK .364 .055 317 6.665 .000
CUSTOMER RIVIEW .249 .053 222 4.668 .000

Coefficients?




Collinearity Statistics

Model Tolerance VIF
1 (Constant)
KUALITAS PRODUK 947 1.056
CUSTOMER RIVIEW 947 1.056

a. Dependent Variable: KEPUTUSAN PEMBELIAN

Collinearity Diagnosticsal

127

Variance Proportions

KUALITA CUSTOMER
Model  Dimension Eigenvalue Condition Index (Constant) S RIVIEW
PRODUK

1 1 2.998 1.000 .00 .00 .00

2 .001 49.280 .00 71 51

3 .001 67.835 1.00 29 49

a. Dependent Variable: KEPUTUSAN PEMBELIAN
Residuals Statistics®
Minimum Maximum Mean Std. Deviation N

Predicted Value 68.05 74.30 70.87 1.080 385
Std. Predicted Value -2.611 3.179 .000 1.000 385
Standard Error of Predicted 119 .395 194 .057 385
Value
Adjusted Predicted Value 67.99 74.31 70.87 1.080 385
Residual -6.254 6.037 .000 2.288 385
Std. Residual -2.726 2.632 .000 .997 385
Stud. Residual -2.734 2.647 .000 1.001 385
Deleted Residual -6.287 6.105 -.001 2.306 385
Stud. Deleted Residual -2.757 2.668 .000 1.003 385
Mahal. Distance .043 10.366 1.995 1.808 385
Cook's Distance .000 .026 .003 .004 385
Centered Leverage Value .000 027 .005 .005 385

a. Dependent Variable: KEPUTUSAN PEMBELIAN




Frequency

128

Histogram
Dependent Variable;: KEPUTUSAN PEMBELIAN

Mean = -2 24E-15
St Dev. = 0.997

M =385

Regression Standardized Residual

Normal P-P Plot of Regression Standardized Residual
Dependent Variable: KEPUTUSAN PEMBELIAN
1.0 T

Expected Cum Prob

] 02 0.4 0.6 0.8 1.0

Observed Cum Prob



Regression Studentized Residual

Scatterplot
Dependent Variable: KEPUTUSAN PEMBELIAN

129

. L] LAY
»
. ¢ .
. ® e ®oee, .
hd ] e *e
.
* ee "o.... ®ee,. " o *e
teq . ° oy
L ] [ ] ... .
] L1
oy - .... L] ° o
LTS . L TN Sy, . .
L ] L™ oy
bl T %oy [ 19 . . .
. * e e * e
Ce, LI %, L]
]
. . o .. Sy, oe LI
LI L -
O
L]
.
o
2 0 2

Regression Standardized Predicted Value



One-Sample Kolmogorov-Smirnov Test

Unstandardized

130

Residual
N 385
Normal Parameters®P Mean .0000000
Std. Deviation 2.28764776
Most Extreme Differences Absolute .041
Positive .032
Negative -.041
Test Statistic .041
Asymp. Sig. (2-tailed) .145¢
a. Test distribution is Normal.
b. Calculated from data.
c. Lilliefors Significance Correction.
Case Processing Summary
Cases
Included Excluded Total
N Percent N Percent N Percent
KEPUTUSAN PEMBELIAN 385 100.0% 0 0.0% 385 100.0%
* KUALITAS PRODUK
KEPUTUSAN PEMBELIAN 385 100.0% 0 0.0% 385 100.0%

* CUSTOMER RIVIEW
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Report
KEPUTUSAN PEMBELIAN
KUALITAS PRODUK Mean N Std. Deviation

48 66.50 2 707

49 68.83 12 1.899

50 68.96 26 2.144

51 69.81 36 2.436

52 70.45 58 1.856

58 71.17 66 2.357

54 70.94 64 2.356

55 71.63 51 2.561

56 72.00 40 2.631

57 71.74 19 2.960

58 73.00 9 2.398

59 70.00 1

60 74.00 1

Total 70.87 385 2.530

ANOVA Table
Sum of
Squares df  Mean Square F Sig.
KEPUTUSAN Between (Combined) 283.298 13 21.792 3.719 .000
PEMBELIAN = Groups Linearity 214.240 1 214.240 36.557 .000
CUSTOMER Deviation from 69.058 12 5.755 .982 465
RIVIEW . .
Linearity
Within Groups 2174.208 371 5.860
Total 2457.506 384




