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ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh bauran pemasaran 4c
terhadap keputusan pembelian pada pelanggan The Gade Coffee & Gold
Bogor.Penelitian ini menggunakan pendekatan kuantitatif dengan pengumpulan
data penelitian melalui kesioner.Populasi dalam penelitian ini adalah seluruh
pelanggan The Gade Coffee & Gold Bogor dan sampel yang digunakan sebanyak
150 responden dengan teknik accidental sampling. Hasil penelitian menunjukan
bahwa secara parsial customer value, cost to customer, convenience and
communicationberpengaruh positif dan signifikan terhadap keputusan pembelian.
Sedangkan secara simultan bauran pemasarn 4c berpengaruh positif dan
signifikan terhadap keputusan pembelian.

Kata Kunci : Bauran pemasaran 4C dan Keputusan pembelian

ABSTRACT

This study aims to determine the effect of the 4c marketing mix on purchasing
decisions for the customers of The Gade Coffee & Gold Bogor. This study uses a
quantitative approach with research data collection through questionnaires. The
population in this study were all customers of The Gade Coffee & Gold Bogor and
the sample used was 150 respondents with accidental sampling technique. The
results showed that partially customer value, cost to customer , convenience and
communication had a positive and significant effect on purchasing decisions.
Meanwhile, simultaneously, the 4c marketing mix has a positive and significant
effect on purchasing decisions.

Keyword : Marketing mix 4c and Purchasing decisions.
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